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NEW SHOE PRODUCTION FIGURES 


Government Finds 30 million “extra” pairs 


Revised 1953 totals show 523 million against “old” 501 million 


Labor Department Launches Leather Research Survey 


Shoe Manufacturers Karnings Holding Own 


“Special Purpose” Buying Gathers Momentum (Shoescope) 


Shoe Output Up 10% In November 





SHOE MANUFACTURERS SAY: 





Cements 
“SUPERGRIP Sole Attaching . . 


give youm CASE No. 19F 


can 


Cc 
manufacturer 237, more 


snoe 
¢ cement 


No. 


662 for slip ae shoes. 


allon 9 
emented per gal 
pairs ~~ 


The big reason why you can expect better performance from 
SUPERGRIP Cements is the thorough milling and blending 
of materials. SUPERGRIP Cements are more than ‘‘just 
mixed’’, The basic solids used are blended permanently by 
breaking down their molecular structure. The result in batch 


after batch is a cement of smoother flow and uniform viscosity. 


In hundreds of shoe factories, the strength and perform- 
ance of SUPERGRIP Sole Attaching Cements have proved 
steady and reliable. Arrange now to test SUPERGRIP in your 
factory, using your shoe materials and methods. Just call the 
a . Viscosity testing is a major part of the SUPER- 
nearest United Branch. GRIP QUALITY CONTROL system. Correct 


cement viscosity results in good machine per 
formance and maximum mileage. All SUPER. 


SUPERGRIP sole attaching CEMENTS rose cuisinits proper ange ot sony 
products of B. B. CHEMICAL COMPANY — 
Distributed by UNITED SHOE MACHINERY CORPORATION ~ BOSTON, MASSACHUSETTS 
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...@ built-in 


selling extra 





for your lines 


It's often the first step a woman takes 


sina new shoe that make 
—or breaks—a sale 


And here’s a good way to give your shoes extra comfort 


with Arm 
saremarkable blend of 
the twin comfort features more 
more shoppers are looking for today. 
There's no secret about Cushion Cork’s success 


appeal right from that first step. Add “Flex-ilience 
strong Cushion Cork 


“Flex-ilience” is 
flexibility plus resilience 


and 
It's a material of 


and it takes quality te 
shoe top performance. No matter whether you use it 


typical Armstrong quality ) vive a 
springy 


combination of sponged rubber and cork as a filler. an 


insert, or in an insole strip, you'll give your line “Flex 
ilience.” And Cushion Cork’s dual comfort lasts a 


long as the shoe is worn. 
For working samples call your Armstrong rep 


resentative or write Armstrong Cork Company, 


Industrial Div., 6311 Drury Ave., Lancaster, Pa, 


ONE WAY CUSHION CORK 
ADDS ‘‘FLEX-ILIENCE”’ 3 
Cushion Cork insole in this pump ; A rire st ro nm Gg 
provides flexibility and exception- 5 
ally resilient comfort . . . comfort . 
that lasts for the life of the shoe. 


CUSHION CORK 
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LISteni.v FRto! 


Swedish imports: The Swedish gov 
err ment na announce ea tnat 4 nur 


ner of items rv ay now ve mported 


without license. Included 4re bov ne 
node ang footwear excet , galosnes 


yoer Tootwear 


lron Curtain Traffic: The Britist 
ernment encouraging it ne 
to do more business with lror 
tain countries if extending serv 


CAS to nterested manufacturer 
Britain is now shipp ng some leatner 
and shoe mact inery to Soviet sate 
te countries A Russian trading 
agency has approac hed 4 Br tish shoe 
macn nery proaucer and it now ook 


the firm (Cox & Wright 


contract arranae 


as thougn 
Ltd.) will make 


‘ 


ments tor ema hir ery shipmer 


Smart shine: 

stor f oye a shine at the Marquette 
Hote The shine boy Jerry Ef 
pinger, 28, who dressed imma 
ately in tuxed tassel Tie snoes, and 
boutonniere. For 15 years he dressed 
ke any ther bootblack But he one 
day reasoned that if he wa giving 
the classiest shine in town he him 
elt should ook like cla: ys Wher 
he made the switch to tuxedo 


using eaped 


High heels for men: |r 
theres some trend toward 


sels for men 


Back in 
Elizabeth's day the court 


any consternatior 


wore heels as high as three 


j 
Whats more, tne neels were 
n satin or other 


green and other colors 


Our share: 


Perhaps the magi< 


England 
Cubar 
ranging from 10/8 
to 14/8 heights. It shouldn't cause 
Queen 
dandie 


coverea 


¢ loth of pr ght red 


f 
et 


American production and productiv 


ty that awes the rest of the 


an pest be summed up in 


The world ‘ 2.5 billion people 
$800 billions in 
yearly. The U. § 


duce about 
ind services 
nly 7 percent of the tota 
tion, accounts for $336 b 


40 percent « f the world s tota 


natural product, 


oria 


goog 
with 
ula 


yr 


gross 


Bronce busters’ leather man: On West 
48th Street, New York City, there « 


» little walk-up leather shop operated 


Dy Johnny J ne 


a talented 32-year 


Id Negro He has developed int 


ne of the 


eatner carver The best 


ountry s most 
1 the nation come to him for 
° A f 
arving work, or tor special 
hand-tooling « f leather char 


¢ owb¢ ry 


saddle 


»| te 


ronically, Jones has never beer 


of Harrisburg, Pa. 


Right foot, wrong leg. A convic 
broke out of an Arkansas state pris¢ 
soted before 
being tracked down by a posse led by 
bloodhounds. He broke into an iso 


ast week and fled baref< 


ated farmhouse and st two shoe 
They didn't match, however. 2d 
tolen them from a man who had only 
one leg. 
Flying saucer. Police in Finland un- 
masked a ‘flying saucer’ last week 
The flying saucer, reported to police 
and military authorities by many ex 
ted citizens, proved to be nothing 


more than a tame old crow with a 


tiny flashlight attached to its bill. The 

rd belonged to 4 shoemaker in a 
Finnish town. The shoemaker equipped 
the crow with a ‘headlight’ and sent 
t aloft at night as a practical joke to 


slarm residents. 


Price of less walking. The first parking 
meter, invented by Carl Magee, ar 
Oklahoma installed ir 
1935. Today there are over a million 
n nearly 3,000 cities and 
towns. The take from fines for over 


lawyer, was 
+t these 


parking at meter last year ran t 


$16,000,000. 
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Stylizing with Caleo Dyes 
A Good-Value Dye... 
CALCOCID* VIOLET 4BXN 





Economical. .. brilliant... noted for clarity, 
blueness of shade, excellent working 
properties at heavy percentages — 


that’s Calcocid Violet 4BXN. 


Recommended for finishing as well as drum 
coloring, this dye is used extensively for 





coloring garment, lining, upholstery, bag and 
dressed side leathers. Calcocid Violet 4BXN 
is popular for imparting rich tones to : Calco wd 
black and brown suede and grain leathers. 


Your Cyanamid Dyestuff representative will AMERICAN aruunid, COMPANY 


gladly give you full information on this 
¥ BF OE Ore DYESTUFF DEPARTMENT 
and other dyes in the extensive Cyanamid line. subabeam dimamenal adden aane tate 
*Trade-mark 
NEW YORK + CHICAGO « BOSTON + PHILADELPHIA « CHARLOTTE PROVIDENCE 
LOS ANGELZS + PORTLAND, OREGON 
NORTH AMERICAN CYANAMID LIMITED 


OVESTUFF DEPARTMENT 
MONTREAL ANDO TORONTO 





EDITORIAL 


Fashion: The Most Powerful 
Selling Tool In Shoe Business 


Consumer Inc omes, Population Growth, Prices 


All These 


Influences Secondary To The Potent Element Of Fashion 


(); all the bas‘ problems that face 
the shoe industry, the most basic and 
constant is that of finding ways to 
sell more shoes. Obviously, it’s a 
problem common to all industries. 
But in shoe business there are some 
very specialized aspects that belong 
to shoe business alone. 

Lnlike some other industries, pro 
duction poses no problem, We have 
the facilities to make nearly a billion 
pairs a year, yet we're able to sell 
little more than half a billion, 


Now, it’s believed that consumer 
influence on 
how many pairs we sell, That's a 
half truth; at best an exaggerated 
truth. Income, of course, influences 
all sales, But greater income does 
not resolve into more sales of shoes 


income bears strong 


For example, in 1929, consumer 
spending amounted to $79 billions. 
Of this, $1.7 billions (or 2.14 cents 
of each dollar) went for shoes. In 
1953, consumer spending amounted 
to $226 billions. of which $3.3. bil 
lions (or only 1.5 cents of each dol 
lar) went for shoes. 

Thus, from 1929 to 1953. con 
sumer spending rose 200° percent 
But spending for shoes rose only LOO 
percent, Had we been able to retain 
the 2c share of the consumer dollar 
for shoes, we should have added 
more than an extra billion dollars 
to retail shoe sales in 1953, 

However, the important thing is 
that consumer income isn’t the big 
answer presumed, More money to 


spend does not mean that more 


money is spent on shoes, 


How about population? While 
it’s true that shoe sales growth is 
linked closely with population 
growth, the latter is not as reliable 
a gauge as is generally presumed. 


hor example, in the period L9O0- 
9, population rose 72.2 percent, and 
shoe production rose 98.5 percent. 
Shoe production growth exceeded 
population growth, 

But times have changed. In_ the 
period 1947-54, population rose 12.8 
percent, but shoe production rose 
only 4,1 percent. Population grew 
200 percent faster than shoe produe- 


tion, 


How about prices? It's assumed 
that prices are a strong factor in 
moving shoes. It’s partly true, and 
partly it isn’t. In periods when the 
industry's lowest, 
there are apprec iably no more shoes 


prices are the 


sold than in periods when prices are 
higher. In short. per capita con- 
sumption or sales in any given year 
or period show little fluctuation as a 
result of price changes. 

While “bargain sale” prices may 
nove more shoes from a given store 
al a given time, the store must re- 
turn to regular prices if it is to 
operate in a solvent manner. 

Factory shoe prices today, in ratio 
to consumer incomes, are lower than 
alt the pil of the depression in 1933. 
Por capita income rose 407 percent, 
1933 to 1953, while average factory 
shoe prices rose only 134 percent. In 
proportion to average per capita in- 
come, consumers today are paying 
half the price they paid for shoes in 
1933. 

It may be pointed out that  per- 
haps price has made some difference 
because per capita shoe production 
in 1933 was 2.79 as compared with 
3.15 in 1953. Analysis, however, 
shows that not quite true, if true at 
all, Lower prices, if the theory is 
consistent, would affect all types of 
shoes. But what happened? Women’s 
and misses’ shoes, for instance, 
showed substantial increases in per 


LEATHER and SHOES 


capita sales. But men’s and boys’ 
actually fell lower than in 1933. 


Therefore, some other major 
factor must be responsible. The 
answer comes to the surface by ask- 


What one 


special element has been strongly in- 


ing a simple question: 


volved in women’s and misses’ shoes, 
that has been involved to far lesser 


% 


degree in men’s and boys’? 

Fashion. 

And fashion, to us, is the most pow- 
erful motivating force in the sale and 
onsumption of footwear. Where 
fashion has played a major role in 
inspiring purchases, more shoes have 
And where it hasn't shoes 
have moved slowly. There is an 
abundance of cold facts and figures 
to support this contention 


been sold, 


Now, that term “fashion” can be 
misinterpreted and misleading when 
it comes to shoes. The mere intro: 
duction of an abundance of styles 
does not necessarily sell more shoes: 
it may. in fact. cause losses and even 
sell fewer pairs 

Obviously, fashion has to have 
purpose, direction. It has to make 
sense to consumers. Yes, even a 
woman's crazy hat makes fashion 
scnse if the public mood is receptive 
to crazy hats. The significant point 
is that new style for the sake of 
newness alone is a fallacy. 

When women’s playshoes a new 
category of footwear were intro- 
duced in the mid-Thirties, women’s 
per capita shoe consumption shot up 
from three pairs (where it had _ re- 
mained for years) to three and a 
half pairs, and has continued to rise 
from there to a current four pairs. 


That's fashion with sense. The 
new item is right in terms of publi: 
acceptancc——filling a public want or 
necd—and is also right in timing. 
That’s fashion with purpose and di- 
rection, 

The whole modern history of shoe 
business emphasizes this point: Fa- 
shion is the most powerful selling 
tool in shoe business. The element 
of “fashion” color, ma- 
terials. etc.) has become so potent 
that it is revolutionizing the products 
Why? Be- 


American 


» uo 
(design. 


of scores of industries. 

cause radical changes in 
living 
public 
ties. Gear the product to this new 
cra, and it holds promise of a bright 


patterns have created new 
moods, perspectives, activi- 


new day for shoe business. 


Reprints of the editorial at nominai cost 
Up to 100, 10¢ each; 200-500, 5c each; 1000 
3000, 2',c¢ each; 5000 or over, 1%ec each 
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Shaving leather at Northwestern Leather Company, Sault Ste. Marie, Michigan, 


How TANAK® MRX lets you hold... 
or even better shaver’s weight 


Once it permeates your stock, TANAK MRX Tanning closely with Cyanamid’s Technical Staff, are up- 


Agent builds larger molecules by polymerization, 
making your leather plumper and more round. 
You can hold or even better shaver’s weight 
from the pasting plates. The result is improved 
bellies and flanks, tighter break, tighter grain and 
better temper. 

Tanners everywhere are discovering the market- 
building advantages of TANAK MRX and, working 


grading both their white and their colored stock. 

To realize the benefits of TANAK MRX, 
your Cyanamid representative. To help 
your product and process problems, the com- 
plete staff and facilities of Cyanamid’s 
application laboratory are at your disposal .. . 
along with our full leather 
essing chemicals. 


contact 
solve 


modern 


selection of proc- 


To make leather better through chemistry... 


cf atl 


? 
AMERICAN Cyanamid COMPANY 


: wa 
Tanners are invited to make 
use of Cyanamid’s applica 
tion laboratory at Chicago 
to explore new products and 
processes, 


Begin at the beginning to make Every Cyanamid tanning chem 
good leather—-that's what tan- ical--tanning, bating and dehair 
ners do when they use DeE- ing agents, dyes, pigments, heavy 
PILIN® Unhairing Agent. It chemicals and —— is de- 
gives you cleaner, whiter stock veloped by working closely with 
and better process control tanner’s needs, 


LEATHER CHEMICALS DEPARTMENT 


30 Rockefeller Plaza, New York 20, N. Y. 


in Canada: North American Cyanamid Limited, Toronto and Montrea 





Unt -Mark 


is your one source for ALL 


COATED PAPERS 
f 


OF 


SOCKLININGS 


and 


“a HEEL PADS 


for your every requirement 


Various qualities 


Pyroxylin and vinyl coated 
All colors 


All calipers 


Unk - Want 5 CUCL. 
113-121 Albany Street, Boston 11, Mass. 
New York Office: 23 East 26th Street 


Uni-Mark, Inc. 
23 East 26th Street 
New York, N. Y. 


Gentlemen: 1 should like to receive complete in- 
formation on your COATED PAPERS together with 
FREE working samples. 


NAME 








COMPANY. 


STREET. 
CITY. ZONE. STATE 
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shoescope 


the Advamet, Cruise to Footwear Fashion 


BUYING TREND 





More on the big consumer buying trend toward ‘'special-purpose” 
apparel. Bernard G. Cohn, president of Independent Retailers Syndicate, 
points up desire for occasion clothes assortments, and a return to the days 
of the full wardrobe. Says Cohn: "The desire for right clothes for the 
right occasion motivates more customer selections than any other single 





factor." 


That's reason shoe industry must keep alert to changes in pattern of 
living .. . to know what ‘occasions.’ what clothes worn for these occasions, 
and what shoe types. It's basic and essential for increasing sales and 
profits, boosting per capita consumption. 





Constantly shifting world of fashion thrives on these trends in living 
habits . . . new living patterns create opportunity for development and 
sales of new types of footwear and apparel. 





Among present market trends, watch for increasing emphasis on the 
following: |) entertaining at home . . . indoors and out; 2) do-it-yourself; 
3) sports .. . attendance and participation; 4) relaxation . . . at-home and 





vacations. 


One reason: shorter work-weeks now loom as strong possibility in 
not-too-distant future. Many unions seeking 35-hour work-weeks. Means 
more hours to ''do-as-you-please"’ for employes. Another reason: startling 
advances in fields such as appliances (mew time-saving and labor-saving 
devices coming up that make even shorter work of household duties than 
those already on market) . . . and more developments in frozen food field, 
easy-to-prepare meals . . . all making life easier, simpler for public, giving 
more time for personal activities. 





So watch for more public interest in above-mentioned four trends. 
This is opportunity for shoe industry to introduce and promote more new 
ideas to fit in with these important aspects of current pattern of living. 





MEN'S FOOTWEAR 





Quarter interest on conventional wing-tip patterns . . . men's style 
authorities in manufacturing and retailing feel this may be significant style 
trend. Number of patterns now at retail getting good acceptance. Sell- 
ing mainly to men with conventional tastes who want something new in 
shoes yet not radically different. Top. 





New style note in men's welting: high side-wall welting with refined 
punched perforations along top similar to brogue detailing. Particularly 
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smart when combined with plain-toe pattern like two-eyelet blucher in 
sketch. (center page 9) 


Low-topline patterns getting excellent acceptance, according to vol- 
ume of current orders placed with manufacturers. Two-eyelet blucher 
styles are top favorites, but retailers asking for wider variety of styles. 
Among new ideas on drawing boards: concealed gore slip-on in soft 
grained leather with definite continental influence. (bottom page 9) 





WOMEN'S FOOTWEAR 





Asymmetric straps on sleek pump patterns may be indicative of new 
trend. High fashion designers showing strong interest. Several will be 
introduced at forthcoming Guild Show in New York. It's strictly high- 
fashion for now, but if it catches on watch for many versions in medium 
price fashion lines next fall. (Ist shoe} 





Reasoning behind this asymmetric strap pump: apparel styles influ- 
enced by many trends of late Thirties . . . which was popular era for 
strap spectators and pumps. However, apparel trends have strictly mod- 
ern flavor . . . so same modern translation applied to strap shoes. 





Raffia and straw flats and wedge styles look like big business for 
summer. Many attractive imported styles now rivaled by outstanding ar- 
ray of American-made styles. Due for special promotion in consumer 
fashion publications. Retailers in resort areas expect to do big volume of 
business on these styles and will promote heavily . . . so watch for strong 
demand this summer in cities influenced by what's selling January-February 
in resort areas. (2nd shoe) 





Watch for growing trend toward “boutiques” in shoe retailing . . . 





displays of novelties in footwear. European boutiques or shops that dis- 
play wide selections of "individualized" items have caught fancy of many 
retailers in America. "Boutique" idea being used successfully by apparel, 
furniture, gift, accessory shops and others. Some shoe retailers now using 
idea and report excellent consumer interest. 


CONVERTIBLE DESIGN IDEA 





Convertible T-straps . . . a design idea for women's, teenage, and 
juvenile girls’ shoes with good sales potential. Popularity of convertible 
and mix-match ideas in feminine apparel indicates good style possibilities 
for shoes with convertible, reversible, interchangeable features. Bareback 
style in black kid features T-strap with one side gold kid, other black. 
Teenage flat in navy calf has T-strap in navy and red. Girls’ shoe in white 
elk has T-strap in navy and white. (3rd, 4th & 5th shoes, respectively.) 





Straps may be buckled, buttoned or snapped in place, and an extra 
set of straps may be furnished with each pair of shoes to further drama- 


tize the "convertible" theme. 
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DURALENE Packing Room Finishes preserve 
and improve the natural beauty and aniline 
appearance of DURALENE tannery - finished 
leathers . . 
the finished shoe. 


In meeting today’s highly competitive selling 
conditions, DURALENE Finishes can give you 
just the advantage that spells sales success. 


DURALENE is a completely new line of 


water-type finishes, yet WATER 
WON’T HURT THE FINISH 


. thus improving the appearance of 


Now — better looking shoes 


with DURALENE 


Packing Room Finishes 


DURALENE Finishes are 
lent, and durable. 


“tight”, water repel- 


DURALENE holds that 
pearance longer. 


factory-finished ap- 
Its exciting new character, 
rich lustre, excellent feel and eye appeal will do 


much to brighten your sales picture. 


Call or write your United Branch today for 
more information about DURALENE. 


eure 
rINISHES 


* DURALENE is a development and trademark of B. B. Chemical Co 


UNITED SHOE MACHINERY CORPORATION e¢ 
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Leather union has experts all confused — listen to the latest... . 


Looking for a good shoe export market? ... Shoe manufacturers’ 


earnings holding own. 


A: A surprise development in leather union 


situation this week, International Fur and Leather 
Workers Union and the AFL Amalgamated Meat Cutters 
and Butcher Workmen, once near merger, more recently 
bitter enemies, now reported on verge of merger again 


Possibility that merger may take this time has 
labor circles agog. Abe Feinglass, IFLWU president, 
and Earl Jimerson, head of Meat Cutters, both deny it but 
union “grapevine” has it that action is imminent. What 
official AFL attitude might be is anybody's guess 


Merger plan supposedly calls for acceptance of IFLWU's 
complete membership into Amalgamated without elimina 
tion of IFLWU's current officers. Leather union would 
then have representatives on merged union's executive 
board, This would actually open way for IFLWU left wing 
element to infiltrate Meat Cutters, perhaps take over con 
trol eventually 


National AFL objections, valid in previous attempt, 
might possibly be overridden this time if IFLWU follows 
lead set by Locals 21 and 44 in Salem-Peabody (Mass. ) 
area, Both locals have voted resolutions calling for national 
union to get rid of commies with ranks, officers or other 
wise. Both have threatened to “secede” from IFLWU if 
action is not taken at special convention next March along 
these lines. Thus IFLWU could go through motions of 
ousting Reds, then join hands with Amalgamated 


Curiously enough, it was Amalgamated, backed by AFI 
organizers, which last month tried to oust Local 33 from 
A. C. Lawrence Leather Co. in Peabody, AFL first peti 
tioned National Labor Relations Board for bargaining 
agent election at Lawrence, was set back when NLRB post 
poned election, claiming Meat Cutters had not obtained 
sufficient signatures on petition, A week later, AFL an 
nounced it was pulling out of Lawrence contest. Could 
merger talk be the reason? 


a ® . “ue . 
Az Here's an export possibility for U. S. 


shoe manufacturers to consider. Information reach 
ing the Department of Commerce has it that British shoc 
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men are eyeing a larger export market in Switzerland and 
elsewhere for British-made shoes. Information comes from 
B. E. Wallis of Federated Associations of Boot and Shoe 
Manufacturers of Great Britain and Ireland who recently 
made study of Swiss situation. The information may prove 
equally valuable to U. S. shoemen seeking additional export 


outlets. 


Wallis says Switzerland, population 4.7 million, and 
possessed of a highly competitive footwear industry of its 
own, is still a good market for imported sports footwear, 
children’s shoes and women’s inexpensive shoes. Last year, 
the Swiss imported 906,000 pairs of shoes from Italy, 104,- 
000 pairs from Great Britain, 52,163 pairs from the U. S., 
and smaller amounts from Germany, Sweden, France and 
Austria 


To sell shoes in Switzerland, British shoe manufac- 
turers are advised to concentrate on: 1. Specialized foot- 
wear such as golf shoes, 2. Slippers and cheaper grade cas- 
uals with emphasis on design, novel and dainty styles, and 
low price, 3. Children’s shoes with regular ties, leather or 
rubber soles, and sandals for summer. Apparently, Swiss- 
made children’s shoes are high-priced. One point to re- 
member — Swiss shoes call for wider lasts than ordinary 
since the average Swiss foot is broader than most. Also, 
the Swiss men’s shoe manufacturing industry is strong and 
duties rule out foreign competition here 


os . , ’ 
Report on typical shoe manufacturers 
average earnings in 1953, released this week by Na- 
tional Credit Office, Inc., shows industry holding its own, 
profitwise, but making no gains. (See News pages for de- 
tails.) Analysis of reports of 27 shoe manufacturers showed 
earnings of 3.3 cents on each sales dollar, equal to 1952 
figure, and higher than the 2.5 cents reported for 1951 
Some 37 manufacturers failed in 1953 compared with 33 
in both 1952 and 1951—a high mortality rate but typical 
of the industry 


Principal causes of failures listed as follows: inefh- 
cient management, insufficient capital, inadequate cost 
systems and various production problems. All this adds up 
co an annual failure and liquidation rate of 5-10°7 of total 
aumber of firms in the shoe industry 
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BETTER THAN WE THOUGHT 


Revised Shoe Output Figures 
Reveal 30 Million “Lost” Pairs 


Census Bureau Issues Its New Figures Which Boost 1953 
Output To 532 Million Pairs, Per Capita To 3.33 Pairs 


The shoe industry has discovered 
30 million “lost'’ pairs of shoes that 
weren't included in the 1953 total 
shoe production. This brings last 
year's shoe output figures up to 532 
million pairs instead of the 501.7 mil- 
lion that have up until now been on 
the official books. 


The U.S. Census Bureau this week 
finally released its long-awaited re- 
vised shoe production figures. The 
new figures are applicable for the 
years 1950 through 1953, and will of 


New And Old Shoe Production 


1953 


course be applied for this year and 
the years ahead. 


The revised figures have come 


about through new Census Bureau 
surveys and 
by industry trade associations. | p to 


now, monthly and annual figures is 


survey methods, urged 


sued by Census have been based on 
the “old” method of sampling which 
hasn't changed in the past decade 
But over this period a number of 
small produc ers were not included, as 


their output was considered relatively 


1952 


Old ’ / Old 


(000 prs.) 


Men’s Dress 


Work 


Total 


New 
78,087 
22,598 


00,685 


Youths’ & Boys’ 18,134 


62,170 
75,696 


Women’s, Reg 
Playshoes 


Total 237,866 


38,571 
32,874 
25,235 
12,637 

3,309 
59,670 

3,050 


Misses’ 
Children’s 
Infants’ 
Babies’ 
Athletic 
Slippers 

All Others 
Grand Total 532,031 
% With Leather Soles 40.3 
Avg. Factory Value Per Pair 3.61 
Per Cap ta Production 3.33 


Revised Production Figures for First Nine 


1953 of 413,000,000 Pairs. 
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75,944 
22,613 


98,557 
18,001 


155,741 
67,110 
222,851 
34,304 
29,902 
23,956 
12,985 
3.219 
54,772 


3,112 
501,659 


41.2 
4.67 
s.14 


Months of 


,746 


,640 
,558 


,198 


840 
,144 
654 
,062 
,735 
2,845 
496 


533,162 
42.0 
4.56 


5.40 


1954: 
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78,367 
23,868 


102,235 
18,405 


156,043 


75,219 
231,262 


32,980 
29,871 
22,637 
13,348 
2,697 
50,956 
4,143 


508,534 
41.6 


5.62 
5.24 


395,000,000 Pairs As Compared 


Executives 


negligible. However, several of these, 
over the years, have proved to have 
developed into fairly substantial pro 
The recent inclusion of their 
total fig 
an appreciabl 


ducers. 
production in the industry's 
ures has thus made 
change. 

The new revised figures reveal the 
following changes as compared with 


the old increase in JO 


figures: an 
million pairs for 1953; an 
of 24.6 million for 1952 
of 13.4 million for L951; and an 
increase of LO million for L950 


hor the first nine months of 


Mnereast 


an imcrease 


1954 
under the new revised figures, show 
395 million pairs as compared with 
113 million for the 
1953. 

kor 1953, the chief production in 


same per iod of 


creases were shown in the following 
lassifications: women’s re vulatr shoes 
women’s pl iyshwoe s 
) 


6.5 million pairs; 
9.6 million; men’s dress shoes, 2 mil 
1.2 million; chil 


infants’ shoe 2. 


lion: misses’ shoes 
S million 
slippers, 5 million 

additional 


shoes belong in the medium and low 


dren's shoes, 
1.3 million: 


The majority of these 


Figures 


1951 
Old Old 
72,448 
43,501 26,700 


76,262 


105,949 102,962 


14,497 


141,554 
64,748 


206,502 


28,6351 
26,186 
21,608 
12,303 
2.759 
47,458 

4,906 


469,599 
44 
99 


5.04 


Revised Fi 


161,058 
75.001 


236,059 


42,706 
29,173 
24,747 
13,844 
5,644 
8,026 
4,251 


44 


ures for 


Same 


16,653 


158,488 
71,955 


230.443 


42,19 
28,701 
24,210 
13,680 
5,644 
536 
4,550 


Period in 





price range. As a result, average fac- 
tory value per pair for 1953 came to 
$3.61 instead of $3.67. About the 
same ratio of drop in factory prices 
was averaged in the preceding three 
years. 

Slight declines were also shown, 
in the revised figures, in the per- 
centage of shoes made with leather 
soles. For 1953, the new figures 
show 40.3 percent, as against the 
“old” figures of 41.2 percent. 


One of the encouraging results 
of the new figures is the change in 
per capita production, For 1953 it 
registered 3.33 pairs per capita (as 
against 3.14 under the “old” figures). 

(Note: in the Oct. 30 issue of 
LEATHER AND SHOES, an estimate was 
given on the anticipated changes that 
would be revealed when the new fig- 
ures were announced, LEATHER AND 
Snoes estimated that 1953 produc- 
tion would be “closer to 530-535 mil- 
lion pairs.” And also, “per capita 
consumption of 3.30 pairs.” Actual 
figures were 532 million, and per 
capita of 3.33.) 

Rubber and rubber-fabric foot- 
wear is not included in the Census 
figures. According to shoe industry 
and Census Bureau officials, it’s un- 
likely that the rubber footwear indus- 
try will release its production figures 
(estimated at a total of 55 million 
pairs) for regular government issu- 
ance, If these figures were included 
in the over-all footwear total, the in- 
dustry’s production would reach 590 
million pairs for a per capita of 3.64 
pairs. 

Anyhow, the industry is now found 
to be operating on a higher produc- 
tion and per capita level than here- 
tofore presumed. 


Slattery Bros. Transfers 
To Leach-Heckel Plant 


Tanning operations of Slattery 
Bros. Tanning Co. in Salem have 
been moved from the company’s 
Webb & Cousins Streets plant to 
Leach-Heckel Leather Co., also of 
Salem. 

John Slattery of Slattery Bros. said 
ihe company would continue to pro- 
duce its line of splits at the Leach- 
Heckel plant. The company is mixing 
its own formulas and has transferred 
its top factory personnel to the Leach- 
Heckel plant. 

“It isn’t a contract tanning ar- 
rangement,” Slattery explained, “Our 
own men are still supervising opera- 


14 


COMPO HONORS RETIRING EMPLOYES 
Retiring ap ma of Compo Shoe Machinery Corp., Boston, who were honored 
i 


at recent 


nner at Parker House in Boston. Front row, left to right, are: 


Patrick J. Mulvanity, Haverhill sales-service; John J. King, Factory Field Test 
Dept.; Dennis P. Sheehan, Boston sales-service; James J. Long, Auburn, Me., 
district manager; and Hans T. Gunderson, Machine Shop. Back row, left to 
right: Robert E. McKeigue, Specialist Dept.; Gustav A. Bergman, Machine 
Shop; Frank S. Maiellano, Specialist Dept.; William E. McKenna, ass't manager 
in charge of District Offices; and Gordon M. Parmelee, Factory Tool Room. 
Not present were John R. Russell and William A. Felt, both of COMPO's 


factory force. 


tions. In effect, we’ve rented the use 
of factory space, machinery and labor 
at Leach-Heckel.” 

Slattery Bros. employed about 115 
leather workers during capacity op- 
erations at its Webb & Cousins plant. 
The company has not yet made a final 
decision on disposal of the plant. 


German Leather Research 
On Upgrade, Says Dawson 


Although tanning procedures in 
Western Germany are considerably 
less efficient than those currently used 
in the U. S., the German chemical 
industry is carrying out far more 
research for the leather industry 
there, according to William Dawson 
of Chemtan Co., Port Washington, 
eS 

Dawson was featured speaker at 
the Nov. 19 meeting of the New Eng- 
land Tanners’ Production Club at the 
Hotel Hawthorne in Salem, Mass. 

The leather chemicals executive 
spoke on his recent visit to Germany 
where he spent a month at the Bayer 
Co, and visited tanneries in the area. 
He outlines German tanning meth- 
ods, stressing fundamental differences 
from American methods, particularly 
in the primary chrome tannage. 

Dawson said American universi- 
ties and research organizations enjoy 
an outstanding reputation today in 
Europe but the shortage of chemists 
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and competition for their services is 
making leather research difficult and 
uncertain in the U, S, 

In Germany, on the other hand, 
there is a large reservoir of highly- 
trained manpower and the low stand- 
ard of living necessitates strong ef- 
forts by chemists to make a reason- 
ably good living. Result is a great 
deal of leather research which will 
inevitably bring forth some new de- 
velopments. 


May For Foot Health 


This year’s Foot Health Event 
the 30th—-will be sponsored by the 
National Foot Health Council during 
the month of May. In previous years 
the event has been observed at Foot 
Health Week with the cooperation of 
department of health and education, 
podiatrists, chiropodists, orthoped- 
ists, and the shoe, leather, hosiery and 
drug industries. 

During 1955 the National Foot 
Health Council will observe its 30th 
year. Special plans are being made 
for programs to create a greater in- 
terest in better foot care for the pre- 
vention of foot troubles. 

Foot Health Week was founded by 
Dr. Joseph Lelyveld thirty years ago 
for the purpose of improving the 
vhysical fitness of the nation through 
better foot care. 
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November Shoe Output 
Up 10% Over Year Ago 


Shoe production in Noy. totaled 
approximately 36,800,000 pairs, an 
increase of almost 10 percent over 
the 33,522,000 pairs produced in 
Nov. 1953, the Tanners’ Council esti- 
mates. 

This marks the fourth month in a 
row that production figures have bet- 
tered those of the corresponding 
month in 1953 and indicates that the 
upturn is well established. The up- 
turn began in Aug. after a decline 
from figures of the previous year for 
12 consecutive months. 

The Council estimates that Oct. 
output reached 41,100,000 pairs, an 
increase of 2.8 percent over the 
121,000 pairs reported in Oct. 
1953. 

A breakdown of comparative Oct. 
production figures shows substantial 
gains in youths’ and boys’ shoes, 
women’s and all others (slippers, 
etc.). Declines were registered in 
misses’ and children’s shoes and in- 
fants’ and babies’ with men’s shoes 
holding about even. 

The Nov. increase brings estimated 
production for the first 11 months of 
1954 to 452,192,000 pairs or only 
2.8 percent less than the 465,243,000 
pairs produced in the same period of 
1953. These figures do not include 
changes announced by the Census 
Bureau this week on shoe production 
data (See page 13). 

Following is the Tanners’ Council's 
breakdown of comparative Oct. 1954- 
1953 figures: 

Est. Oct. Oct. Percent 
(000) omitted ) 1954 1953 Change 
Men’s shoes 8,060 8,006 + 0.7 
Youths’, boys 

shoes 1,650 1,390 + 18.7 
Women’s shoes 16,550 15,690 + 5.5 
Misses’ and 

children’s 4,870 5,130 — 5.1 
Infants’ and 

babies’ 2,620 2,967 —11.7 
Other (slippers, 

etc.) 7,350 6,938 + 5.9 


Total 41,100 40,121 + 2.4 


The Census Bureau has released 
official preliminary figures for Oct. 
placing production for that month 
at 41 million pairs, two percent above 
the 40.2 million pairs produced in 
Oct. 1953. Shipments in Oct. of 40.6 
million pairs were valued at $142.7 
million. 

The Bureau set men’s dress shoe 
output at six million pairs or one 
percent less than Oct. 1953 and nine 
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percent above the 5.5 million pairs 
made in Sept. 1954. Women’s dress 
and work shoe production amounted 
to 12.5 million pairs representing an 
increase of eight percent over the 
11.5 million pairs of Oct. 1953 but 
four percent less than Sept. this year. 
Output of all other footwear was one 
percent below Oct. last year but two 
percent higher than in Sept. this year. 


6 
MORE BENEFITS 


A. C. Lawrence Signs 
One-Year Labor Pact 


Officials of A. C. Lawrence Leather 
Co. in Peabody, Mass., and Local 
33, International Fur and Leather 
Workers Union, have reached agree- 
ment on a new one-year contract 
covering the tannery’s 1,500 workers, 

The new pact does not provide for 
a wage increase but includes substan- 
tial additional fringe benefits which 
it is estimated will cost the company 
approximately seven cents per hour 
per worker. 

Benefits include company-paid hos- 
pital, surgical and medical care for 
employes and their families, four 
weeks vacation with pay to employes 
with 25 or more years of service, and 
severance pay. Employes with one 
year’s service receive a week’s paid 
vacation, those with five years re- 
ceive two weeks and those with 15 
or more years receive three weeks. 

The contract followed closely upon 
withdrawal of a petition by the AFL 
Amalgamated Meat Cutters and 
Butcher Workmen for a National 
Labor Relations Board election at 
the Lawrence plant and a resolution 
by Local 33 membership calling for 
ousting of all Communists from 
union ranks. 


Arthur Knoll Joins 
National Shoe Products 


Arthur J. Knoll has been appointed 
St. Louis District sales manager for 
National Shoe Products Corp. of Bos- 
ton. He has been director of sales in 
United Shoe Machinery Corp.’s St. 
Louis office for the past six years. 

Active in the shoe industry since 
1919, he has held positions with In- 
ternational Shoe Co., Wolff-Tober 
Shoe Mfg. Co., Collins Morris Shoe 
Co. and Hamilton Brown Shoe Co. 
He joined United in 1940 in its St. 
Louis sales department. 
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Your best 


cancer insurance... 


“LIFETIME” POLICY... 
See your doctor every year 
for a thorough check-up, no 
matter how well you feel. 


“DAY-TO-DAY” POLICY 
... ee your doctor immedi 
ately at the first sign of any 
one of the seven danger sig 
nals that may mean cancer 
(1) Any sore that does not 
heal (2) A lump or thicken 
ing in the breast or else 
where (3) Unusual bleeding 
or discharge (4) Any change 
in a wart or mole (5) Per 
sistent indigestion or diffi 
culty in swallowing (6) Per 
sistent hoarseness or cough 
7) Any change in normal 


bowel habits. 


Many cancers can be cured, 
but only if properly treated 
before they have begun to 
spread or “colonize” in other 


parts of the body. 


For any information about 
cancer just call the Amer 
ican Cancer Society or write 
to “Cancer” in care of your 


local Post Office. 


American 
Cancer 
Society 








RESEARCH STUDY 





Government Survey 
Covers Shoe Industry 


First step in a nationwide survey 
of research activities in the footwear, 
leather and other U. 5S. industries 
was taken this week by the Depart- 
ment of Labor. 

Object of the survey is to obtain 
detailed information on the extent of 
research activities within each indus- 
try, amount of money spent by indi- 


vidual companies, type of research, 
and how it is being used for the im- 
provement of old products and de- 
velopment of new ones. 

The Labor Department said it has 
mailed out some 1,200 questionnaires 
to firms in all industry. The ques- 
tionnaires ask specific information 
on the cost of each company’s re- 
search during 1953, source of funds 
(private industry, government, etc.), 
and where the funds went. Many 
companies do not have their own re- 
search laboratories as such but pay 
university or private industry scien- 
tists to work on their projects. 

Also sought are the number of 
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engineers, scientists, etc. employed 
by the company, the number of pat- 
ents it holds and the volume of re- 
search spending against total assets. 

Each firm with 1,000 or more em- 
ployes will receive a questionnaire. 
Of those with 500 to 1,000 workers, 
a selected 50 percent will receive the 
Government forms. One-fifth of 
firms employing 100 to 500 workers 
will be surveyed. 

A previous study in 1951 showed 
that while U. S. industry as a whole 
spends an annual $2.5 billion in tech- 
nological research, the shoe industry 
spends only four one-hundredths of 
one percent (.0004 percent) on its 
sales income on research. Average 
industry rate is 1.3 percent. (See 
LAS, issue of Feb. 13, 1954.) 

During 1951, six large shoe manu- 
facturing companies with a total sales 
volume of $288 millions spent a mere 
$320,000 on research—or one-tenth 
of one percent of sales. And one of 
the six accounted for $75,000 of total 
research expenditures. 

Latest estimates place total spend- 
ing of the entire shoe industry on re- 
search at some $800,000 per year. 


210 Associates Name 
Kaplan For Re-Election 

Kivie Kaplan, treasurer of Colonial 
Tanning Co., Boston, has been nomi- 
nated for re-election as president of 
The 210 Associates, industry philan- 
thropic organization. 

Nominated to serve as vice presi- 
dents from Dec. 1954 to Dee. 1955 
are Albert D. Aronson, Urban Dac- 
ier, Herbert C. Lee, Paul MacBride 
and Fred N. Phillips, Jr. 
Shapiro has been named for treas- 
urer and Mortimer Weiss for assist- 
ant treasurer. J. William Nicolls, Jr., 
has been nominated for secretary. 

Seven directors named for a three- 
year term are: Walter Arnold, Edwin 
M. Kassel, Paul Kleven, John R. Nor- 
ton, Joseph Porter, William Scheft 
and Herbert N. Schiff. Gene Frenzel 
was named to succeed Paul MacBride 
for his unexpired two-year term and 
Robert C. Erb nominated trustee of 
the permanent fund for a three-year 
term. 

If a proposed amendment to the 
by-laws is passed at the group’s an- 
nual meeting on Dec. 22, the follow- 
ing additional directors will be nomi- 
nated: Harry Bass, Harold Berk and 
Burt Wilner for three years: Abra- 
ham Isenberg, Irwin Katz and Rob- 
ert Lehner for two years; and Saul 
Nectow, Charles Slosberg and Charles 
Sweeney for one year. 


George 
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RECENTLY RETIRED is Ivan Estes, 
St. Louis representative of The Linen 
Thread Co., Inc., since 1931. Pre- 
viously he had been employed in the 
company's Philadelphia office since 
1919. Before joining The Linen 
Thread Co., Estes was with United 
Shoe Machinery Corp. from 191 1- 
1918. He will continue to live in St. 
Louis. 


Frank Schell Promoted 

Frank J. Schell, head of the Sears 
Roebuck & Co. shoe buying division, 
has been appointed mail order mer- 
chandise manager for the company. 
He succeeds Frederick R. Michaels, 
who is retiring on Jan. 31, 1955. 

\ past president of the National 
Association of Shoe Chain Stores, 
Schell joined Sears in 1943 and has 
served in various executive positions 
He was a member of the War Pro- 
duction Board shoe advisory com- 
mittee during the Korean War. 


Bay State Shoemen Meet 
With Union December 2 

Representatives of the CIO United 
Shoe Workers of America and Mas- 
sachusetts shoe manufacturers will 
meet Thursday, Dec. 2 at the Brad- 
ford Hotel in Boston to consider 
terms of a new contract for 1955. 
The present contract expires at mid- 
night, Dee. 31. 

Manufacturers from Boston, Hav: 
erhill, Lynn, Danvers, Woburn, Bev- 
erly, Salem, Wakefield, Lowell, Law- 
rence, Chelsea and Newburyport will 
be represented at the meeting. The 
union is bargaining agent for 12,000 
workers employed in 60 factories 
throughout this area. 

Although manufacturers and union 
have agreed not to disclose new con- 
tract demands until after the meeting, 
manufacturers have indicated they 
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will refuse any wage increases at this Charles Englehart Retires 
time. The union is seeking both a . - ; 

wage boost and increase fringe bene Charles P. Englehart of Armour 
fits. Last wage increase won by the Leather Co., Chieago, has retired 
union was a five percent boost for after 37 years in the leather business 
1952, Friends and associates tendered him 


* i testimonial dinner recently at the 
Good Sign Bismarck Hotel in Chicago where he 


Shoe pattern manufacturers over was presented a camera by Armour 
the country are optimistic about busi- issociates 
ness for the coming season, reports knglehart started in ILOLT with 
Ric hard Guild. executive director of ' , 

) a \lexande Bros 
the Shoe Pattern Manufacturers’ As 
sociation of New England 


in Philadelphia, 
Phe company was taken over by At 


Guild recently completed a tour of mour in 1922. Englehart was a cur 


association member plants and found ried leather salesm in for seve! il 
business exceeding last year’s activ- vears and was later transferred in 
ity for the corresponding period. finding leather sales 


No you have this 
<2 Time-Saving Data 
gg on Soaking? 


BULLETIN 505 tells 


how tanners are cutting 





soaking time in half by using 
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UP TO THREE DAYS Hooker Sodium Tetrasulfide 


solution. It describes uses 





; and advantages o is time- 
Shins soaked caly 24 hours in in lvantag f this tim 


water at 65° to 70° F., con- saving and money-saving 
taining 0.7% Hooker Sodium 
Tetrasulfide, are sufficiently 
softened for drumming. your company letterhead 


new chemical. A request on 


Even flint dried steer hides will bring you a copy. 
are frequently ready to pro- 
cess after only 48 hours in the The Hooker technical staff, 


same strength solution. 
constantly at work on pro- 


A 24-hour soak for green salted s 
hides and skins, in 0.3% cessing needs of the leather 
’ . Oo 
Hooker Sodium Tetrasulfide industry, is always on call 
solution, gives cleaner hides, P P 
for help in solving your par- 
more uniform tannin distri- ? 


bution, a higher leather yield. ticular problems. 
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PLASTIC HEEL PARTS BY THE GROSS 


Weinbrenner Shoe Co. of Milwaukee has found a way to 
step up its production of three important heel parts while 
cutting costs. The answer lies in its new 16-07. plastics 
injection molding machine made by The Hydraulic Press 
Mfg. Co. of Mt. Gilead, O. The machine turns out poly- 
ethylene heel counters, heel bases and the Dutchman or 
welt lifts at an impressive rate of speed—more than 600 
heel counters (picture at left) or 800 heel bases (picture 
on right), Dutchman or welt lift units per hour. Only one 


step and one employe are required to produce heel parts 
on molding machine as compared with many steps needed 
with other materials. One |2-ounce plastic shot produces 
16 heel bases in 29 seconds, or one | 1-ounce shot makes 
12 heel counters, or 10-ounce shot makes 16 welt lifts in 
same time. Heel parts thus produced, says Frederick A. 
Wilmanns, Weinbrenner executive vice president, are of 
uniform thickness, lighter, water and acid resistant, can be 
impregnated with color, and make heel trimming easier. 


Shoemen’s Earnings 
Held Level Last Year 


Earnings of the typical shoe manu- 
facturer during 1953 held their own 
with the previous year and continued 
higher than in 1951. This is the find- 
ing of the National Credit Office, 
Inc., which has analyzed financial 
statements of 27 shoe manufacturers. 

During the 12 months of 1953, the 
average shoeman earned 3.3 cents on 
every sales dollar. This was the same 
as in 1952 and higher than the 2.5 
cents earnings on each sales dollar 
reported in 1951, 

A similar but separate study of 
financial reports of 16 slipper manu- 
facturers showed typical earnings 
per sales dollar of eight-tenths of a 
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cent in 1953. This was equal to the 
1951 average and above the six- 
tenths of a cent earnings in 1952, 

Earnings of shoe and slipper manu- 
facturers combined showed the typ- 
ical producer netting 3.1 cents on 
each sales dollar in 1953. 


MILITARY BUYING 
Bids 

Men’s dress shoes. J. F. McEl- 
wain Shoe Co., Nashua, N. H., was 
low bidder under IF B-QM-36-030-55- 
261 which opened at the Philadelphia 
(Quartermaster Depot, 2800 South 
20th St., Philadelphia, Pa. McElwain 
quoted a unit price of $4.29 per f.o.b. 
Manchester, N. H., for 25,932 pr. 


shoes, dress, men’s, oxford, plain toe, 
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leather, russet, regular tariff sizes. 
Bids opened Nov. 19th. 


Men’s dress shoes. J. F. Mckl- 
wain Co., Nashua, N. H., was low 
bidder under IFB-QM-36-030-55-257 
which opened at the Philadelphia QM 
Depot. J. F. McElwain quoted a unit 
price of $4.29 per pr. f.o.b. Nashua, 
N. H., for 23,285 pr. shoes, dress, 
men’s, oxford, leather, black, regular 
tariff sizes. Bids opened Nov. 19th. 


Cowhide Leather. Cudahy Tan- 
ning Co., Cudahy, Wisec., was low 
bidder under IF B-QM-36-030-55-224 
which opened at the Philadelphia QM 
Depot. Cudahy quoted a unit price 
of $.2825 per sq. ft. for 8,778 sq. ft. 
of leather, cowhide for lace leather, 
full grain, chrome tanned, natural 
leather color, 1/16 inch thick, grade 
A, class 1, type 4, delivered to both 
Wilkins AF Depot and to the Cheli 
AF Depot. Cudahy quoted, in addi- 
tion to the above, a unit price of 
$.2825 per sq. ft. for the same item 
but Class C, delivered to the same 


depots. 


Under item’ 3 of this bid, Fred H. 
Lowenstein Co., New York City, 
quoted a unit price of $.485 per sq. 
ft. delivered to Wilkins AF Depot and 
$.495 per sq. ft. delivered to Cheli 
AF Depot for a quantity of 3,402 sq. 
ft., leather, cowhide for lace leather. 
full grain, chrome tanned natural 
color, 4% inch thick, grade B, class 1, 
type 4. Bids opened Nov. 16th. 
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LEATHER MARKET REPORT 





Price Pressure Increases 


As Hide Market Falters 


New Orders Drop Off As Buyers Watch Raw Stock Prices 
But Large Backlogs Keep Most Billing Departments Busy 


In New York, large spread elk 
quoted at 36c and down. Tanners 
now have no trouble in getting the 
full list prices. This is true with the 
other grades and tannages that start 
at 42c and down, 45c¢ and down and 
some at 50c and 52¢ and down. 

Women’s weight calf good here too 
with prices paid on smooth leather 
quoted all the way from $1.05 and 
down to 75e and down, as to tan- 
nage, etc. 

Kid lining leather a steady mover 
with not too much pep but tanners 
say they have no trouble selling. Some 
are qoting 75¢ and down. 

Tanners report a better movement 
of sole leather. Fair business in bends 
at 44c-45c for 10 iron and up bends, 
16-48¢ for 9-10 iron bends, 52-54e 
for 8-9 iron bends and 60-62c¢ for 
under 8 iron. Last month under 8 
iron bends were 63-65c now they are 
60-62c in most tanneries. 

Bellies firmer here and good tan- 
nery run bellies quoted from 24-26« 
for cows and. steers and_ selling 
within this range. Sone tanners say 
they have not sold good steer bellies 


under 26c while others sell at 25c. 


Cow bellies 24-25 depending on tan- 
nage. 

Double rough shoulder market def- 
initely better. Men’s waist belts now 
doing business for spring and they 
did not have their usual lull after the 
holiday orders were filled, Volume 
prices fom 42-44c¢. Full lists mostly 
from 40c-46c¢ though some are 38e 


to 45e, 


Sole leather firm. While cow- 
hide upper leather prices were undet 
pressure, sole prices showed staying 
power. Interest of buyers continued 
strong and tanners held their ground. 

Up to about 63¢ quoted for light 
bends while 8-9 iron leather brought 
up to 55e for best, 53c for average. 
\ strong 48c asked for 9-10 iron 
About 47¢ and down asked 
for over 10 irons. 


bends. 


Sole leather offal busy, Fair 
volume of new business reported at 
Bellies keep cleaned 


up and double rough shoulders do 


steady prices. 


not accumulate. Selected light double 
roughs very much in the picture this 
week. 

Best bellies keep sold up at about 
27¢ and down. One hears of 28 
asked for carefully trimmed stock. 
Most bellies move in 25-26¢ range 
with 26¢ perhaps accounting for bulk 
of sales. Single shoulders unchanged 





a) OF.4 8 i es 
Leathers 


U.S.A 


VEAL SIDES 


. » » Aniline 
finished, chrome 
tanned, slightly 
corrected kips. 


Amour leather 0 


id aile \clomem lo} tie), Mem. ia) made) | 


from the GOLDEN STATE... 


come 


GOLDEN 
VALUES 


in 
GLOVE 


TANNAGE 
SIDES... 


Prices and Trends of Leather 


MONTH 
AGO AGO 


CHROME 
SPLITS 


finished for 
uppers, and 


SOFT, colorful 
ANILINE 
COWHIDE 


Los Anytles 


TANNING COMPANY 
4101 WHITESIDE STREET 
LOS ANGELES 63 


YEAR 1953 
HIGH 


95-1.20 


KIND OF LEATHER THIS 
WEEK 


CALF (Men’s HM) 58-99 58-99 
CALF (Women’s) 53-93 53-93 62-103 80-1.03 
CALF SUEDE 70-1.00 70-1.00 60-1.00 85-1,10 
KID (Black Glazed) 55-90 55-90 55-90 75-90 
KID SUEDE 40-90 40-90 48-91 80-96 
PATENT (Extreme) 46-56 46-56 55-60 60-64 
SHEEP (Russet Linings) 15-23 15-23 15-26 18-32 
KIPS (Combination) 45-50 45-50 52-56 64-68 
EXTREMES (Combination) 43-48 43-48 48-52 56-59 
WORK ELK (Corrected) 31-35 31-35 37-41 38-45 
SQLE (Light Bends) 61-63 62-66 65-68 68-72 
BELLIES 25-27 25-26 27-29 26-28 
SHOULDERS (Dbl. Rgh.) 42-46 42-46 51-53 51-56 
SPLITS (Lt. Suede) 30-36 32-38 30-35 35-39 
SPLITS (Finished Linings) 17-22 17-22 17-22 24-26 
WELTING (% x %) 6% 6% 7, 8 
LIGHT NATIVE COWS 1214-13 13-13 '%4 16, 20, 

All prices quoted are the range on best selection of standard tannages using quality 
rawstock, 


73-1,06 
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at asking prices of 36-37c for heads- 
on, about 40c for heads-off. 

A strong 4c and down paid for 
TR double rough shoulders. Below 
that, because of quality, a variety of 
When waist belt stock of best 
up to about 46 


prices. 
quality is wanted, 


asked, 


Calf tanners keep busy. New 


orders moderate but extremely large 


backlogs dictate this. Interest in light 
colors continues strong but black and 
fairly standard browns, blues and 
favorite reds account for volume. 
Men’s weights find usual difficulty 
moving low grades but medium 
grades getting slightly better play. 

About $1.00 and down asked for 
men’s best leather. Up to about 85« 
asked for volume tannages. Leather 
75-1.00 needs little 


pr iced between 
particularly 


pushing. Specialties, 
shrunken type grains, having consid- 
erable vogue, 

Women’s weights very firm. About 
92¢ and down asked for small leather 
and out of the ordinary high style 
colors, Regular sized skins quoted 
at about 87c and down. Plenty of 
good leather in so-called volume tan- 
nages at about 80c and down. 


Sheep prices steady. Demand 
continues fair to good, 


Very best boot linings bring 24« 


and down. Bulk of orders in area of 
18-20c. Shoe lining russets bring up 
to about 22c for very best, 15-18e for 
bulk. Continued steady interest in 
colored vegetable eninge at 25c and 
down for best, 21-23c for volume. 
Chrome still asks up to about 30 for 
very finest but most business done 
below 28c. 

Side leathers hesitate. Big bill- 
ings continue as tanners work on old 
orders. Softer hide market worries 
buyers who always fear they'll not 
get in at the bottom. Such thinking 
accounts for a slow week. The holi- 
day is another slowing factor. 

Very best combination tanned kips 
bring up to about 50c, though slightly 
higher is quoted by one tanner. The 
entire range of kip prices from low 
lights to top grade heavies runs 
between 35-53c. Between 43-48c ac- 
counts for most sales. Combination 


grade 


extremes bring up to 48c for best 
heavies. Large leather brings up to 
38c for volume leather, several cents 
more for best. Superior tannages ask 
up to about 43c, 
Chrome kips quoted 
and down for best. Extremes usually 
ask up to about 44 with a few tan- 
nages asking more, volume tannages 
asking less. Large chrome leather 
brings up to about 40-4le for best. 
38e and down for volume leather. 


about 50 


“SUPERIOR LEATHERS” 


Chrome Retan Sole Leath#r 


ends shoulders 


ong-wearing properties 


bellies 


outstanding in its waterproofing 


“Katz Chrome” 


The ideal leather for shoe 


and garment purposes 


Chrome ft olan Upper Leat he er 


A quality shoe leathe water 


TANNS4, ty 


62 


Sc WEDGIES 


resisting 


easily worked 


tise cow and horse sides 


SUPERIOR 


1254 West Division Street, Chicag 


TANNING co. 


INNERSOLES 
PLATFORMS 


ERSOLE Co., eae MASS 


LEATHER and SHOES 


Split sales steady. New business 
fair to good on linings, slow on 
suedes, fair on sole and specialty. 
Prices generally unchanged. 

Finished linings bring 18-22c for 
best, 15-19c for volume. Suede lin- 
ings bring up to about 26c for very 
best with 16-22c the usual trading 
area, 

Up to about 40c asked for heavy 
suede splits. One tanner asks more for 
very finest extra heavy leather. Plenty 
available at 38c and down. Light 
suede quoted at wide variety of prices 
from 38 down. 


Glove leathers better. Deer- 
skins in fair demand in all grades. 
Prices asked 53c, 45c, 38c, 30c¢ and 
25c. Buyers ideas remain at about 
We to 45e for tops. 

Pigskins also moving in all grades 
below 70c. Export demand takes care 
of the tops. Prices usually made on 
each lot as variations occur, even in 
the graded skins. 

Cabrettas slow. Prices firm and in- 
dications are for an advance, Irans 
moving better at 26c, 2le and I17e. 
Light weights in good demand. 

Low end garment suedes moving at 
20c down. Better grades neglected. 
Pr ice seems to be the prime considera- 


tion. 


Work glove leathers lag. 
Thanksgiving holiday tended to hold 
new business back this week. 

LM weight work glove splits of 
No. 1 grade quoted at 12-13c, No. 2 
grade at 11-12c and No. 3 grade at 
10-lle. M weight continued at 13- 
Ide for No. 1 grade, 12-13c for No. 


2 grade and 11-12c for No. 3 grade. 


Garment leathers unenthusi- 
astic. Sheepskin varieties compara- 
tively quiet following recent volume 
of footage booked at lower prices. 

Tanners are willing to accept ad- 
ditional business in suede finish at 
prices ranging 24-26c and down for 
the volume lines. Quite a good vol- 
ume of orders was booked as low as 
22¢ in certain quarters. 

Grain finish nominally quoted 
24-26¢ and down awaiting new de- 
velopments. Movement of cowhide 
garment leather spotty at prices rang- 
ing 30-32c, depending upon tannages. 

Interest in horsehide garment 
leather rather limited and market 
considered barely steady at 32-33« 


and down. 


Bag, case & strap disappoints. 
Case leather nominally unchanged at 
12-43c¢ for 2-244 ounce and 43-44 
for 3-34 ounce. 

Russet strap leather also nominal 
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awaiting new developments, Grade A Cutch, solid Borneo, 55% tannin 08'2 Tanners’ Oils 


around 50c for 4/5 ounce, 52c for Hemlock Extract, 25% tannin, tk. cars Cod Oil, Nfld., loose basis, ga 


5/6 ounce, 54c for 6/7 ounce, 56c f.o.b, works 06% Cod, sulphonated, pure 25% 
2 


= e 067 oisture 
for 7/8 ounce, 58c for 8/9 ounce. bbls. c.1. r% moisture os 
Cod, sulphonated, 25% added 


6le for 9/10 ounce and 64c for ba Nay extras ae tannin, lb ; fey tot 
. . a 6\%-6™%, tks 064 . 
10/11 ounce. Prices nominally 2-3c — ~ Cod, sulphonated, 50% added 


less for Grade B and 5-6c less for Quebracho Extract: ; mineral 
Solid ord., guaranteed 63% tannin, Castor oil, No. 1 C.P. drs. Le.l 


Grade C. , 9 ; 11 21/32 Sulphonated castor oil, 75% 
A premium of 2c paid for glazed Solid, Clar., guaranteed 64% tannin, Linssed elf. the. feb. Mien 


finish while 3c more than russet cl, 12 23/64 dro. ¢:) 


prices charged for colors. Wattle extract, solid, c.l., East Neatsfoot, 20° C.1 
African 60% tannin 09% Neatsfoot, 30° C.1 
Kid leather fair. Nothing new Wattle extract. solid. c.l.. South Neatsfoot, prime drums, ¢ 


about colors this past week. White African 60% tannin 10 f.o.b. Chicago 18h 
Le.l, f.o.b. Chicago 18'%-.19% 


still moving to some degree. ) . a aa a 
™ 8 ; e ; Powdered super spruce, bags, c.] ee Neatsfoot, sulphonated, 75% 18-18% 
Linings remain an excellent item. 05%; Le.l. 05% : 

eal ils } } 5 al Olive, denatured, drs. gal 1.95 
— ied sells yut has not picked up. Spruce extract, tks., f.o.b. wks Waterless Moellen 14% 

o price changes reported. Myrobalan extract, solid, 55% tannin .07% Artificial Moellon, 25% moisture 14 

PEe. . Chamois Moellon, 25% moisture 11-.12 

Myrobalan extract, solid, 50% tannin .07 . : 

Common degras LO™-.1e 

Myrobalan extract, powdered, 60%  .09 Neutral degras 23-.24 

Valonia extract, powdered, 63% 08% Sulphonated Tallow, 75% 13%-.14 


Average Kid Leather Prices 
Suede 32c-90c 


Glazed 25c-$1.00 
Crushed 35e-75e Quebracho extract, powdered, Swedish : Sulphonated Tallow, 50% 1lO%-.11 
P 5 IOC ie : 5 7% 700 6! 
ae spray dried, 76-78% tannin 16% Sponging compound 13..14 
NINES LIC-ot Wattle extract, powdered, Swedish, Split Oil 11.12 
Slipper 25c-60¢ 73% tannin 15% Ink : 
“.* 7 Sulphonate sperm, 
Satin Mats 69¢-98 Powdered Spruce, spray dried, en | 19 
Swedish 04 Pe Oils. 200 
Belting leather druggy. Cur- Myrobalan, Swedish, powdered re . fol 18, GOW SOCONES 
4 ? i ¢ 70% 1% - O.D., £a 
riers say that they can best describe rthinde? A Perveloum Olle, 180 seconde 
: : Ty . Oakwood, Swedish, solid, 60-62% 11% FOISu Wt , ne 
their business as “fair, leaning to- tks., fo.b., gal 
d - . aa Oakwood, Swedish, powdered, 
ward poor” with a continuing pat- 64-66% 11% Petroleum Oils, 100 seconds 
. . c 
tern of noe — for small Larchbark. Swedish, solid, 54-56% .11% tks., f.o.b., gal 
amounts an - aeeahteal yester- Larc hbark, powdered, Swedish 


day. spray-dried, 58-60% 12'% *Imported Extracts are plus 





AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Sele No. 2 No. : 
Butt Bends 25-1.35 1.2% 31 1.16-1.2 


1 
Centers 24”-28” S158 LAL 82 130-1 8: AR R A DISTINCTIVE 
3138 118 tr tity Shoulder-Cropped Leather 
1 


1.2 
1.5 
1.5 
Centers 30” 1.4 
1.2 2 1.12-1 
1.1 07 
He 


Wide Sides 25 y 
3 1.05 : 
Light plus Te; leavy 1inus ie »> ALF CARR-MOC a crock controlled, water 


Narrow Sides 
Heavy, minus 5« 
; repellent, heavy suede, especially suited for men 





and women’s moceasin and leisure-type, unlined 
Ty e ® footwear. Cropped at the shoulders for uniformly 
fanning Materials ' | 
ine nap, economical cutting, and popular shee 
: : pricing, it is available in 3 to 5's ounce weights 
Raw Tanning Materials i ciaasil allie: anette 
Wattle Bark, ton “Fair average” $98.00 : Arn : . 
“Merchantable” $94.00 CARR LEATHER CO. CARR LEATHER CO. 
Myrobalans, J. 1's Bombay $43.00 PEABODY. MASS.U.S.A. TANNERY SALES OFFICE 
| pee bape Calf Leather Specialists PEABODY, MASS. 183 ESSEX ST., BOSTON 
renuines JO. 
Crushed 42-44% $62.00 
Valonia Cups, 30-32% guaranteed | $44.00 
Valonia Beards, 40-42% guaranteed $57.00 
Mangrove Bark, Ecuadorian $55.00 (" 
Mangrove Bark, Colombian $58.00 3 


Mangrove Bark, 38% E. African $68.00 
Divi Divi, Dom. 48% basis shp’t, bag $72.00 
Divi Divi, Col. 42% $65.00 e | 
Sumac, 28° leaf $130.00 We 
Ground $125.00 | 
ee se? 


Tanning Extracts* 














aa diei¢ee 

















Chestnut Extract, Liquid (basis ’ . U A I GYPSY" ... A soft, mellow, full grain leatner. 
- 25,% commie) tak plant C A S 4 Dyed through, it is a character leather in every 
Tank cars “ in , r respect, GLUVHIDE* . . A full grain, neutral} 

7! L E A I H E R S back, quality leather. Preferred by re 


Barrels, c.l. > 4 . = 
Barrels, |.c.1 casual shoe manufacturers Opyright pending 


Chestnut Extrac t, Powdered (basis 112 BEACH STREET 
60% tannin), f.o.b. plant “9 INC. BOSTON, MASS 
Bags, c.l. 


tags, l.c.l. SET TILL aAS ET LOB AT GY 
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* SPRUCE EXTRACT 
* POWDERED SUPER SPRUCE 
* LACTANX 


BESON 


PROCESS COMPANY 
GENERAL OFFICES 


500 Fifth Avenue 
New York 36, N. Y. 


OPERATING PLANT AT 


Erie, Pa. 








Brazilian Leathers 


Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 


HIDES AND SKINS MARKET REVIEW 





Decline In Futures, Resale Offerings 
Force Hide Prices Down Again 


But Drop Ils Moderate As Packers Remain 
Sold Up In Majority Of Selections 


Big packer hides ease. Declines 
in hide futures brought out some re- 
sale offerings and 
traders which tended to undermine 
the spot market. Packers offered out 
hides at steady prices but found no 


from dealers 


buying interest. Instead, buyers were 
bidding a half cent lower on branded 
steers and as much as a full cent 
lower on other selections. 

(Juality of hides being produced is 
showing usual seasonal deterioration. 
In contract, traders and exchange Op- 
better 


quality hides bought some weeks ago 


erators able to offer tanners 
and hedged on the hide futures mar- 
ket. 

Resale available 
week involved native 
light native cows and branded cows 


this 
cows, 


offerings 


heavy 


with sellers willing to make conces- 
sions from the spot market by a half 
Reports that 
branded cows sold on the basis of 
10c for northerns as compared with 


cent, some resale 


previous packer sales at 10!,c. 

Tanners, however, slow to make 
definite commitments. They realized 
that some offerings of most selections 
were carried over unsold from the 
preceding week. 





Further weakening reported in 
hide prices. Big four and large in- 
dependent packers sold over 60,000 
hides at one-half to one cent declines. 
Heavy Texas butt branded 
brought 10c; Colorados, 94eoc; early 
sales light native cows, Omaha and 
Sioux Falls brought 13%c; later St. 
Paul and Chicago rivers brought 
l3c; river light native steers, 13c; 
northerns, 10c; 


steers 


branded cows, Doc; 
southwesterns, 9c. 





Independents sluggish. Most 
inclined to mark time while awaiting 
new developments in the big four 
packer market. Supplies available 
among the outside packers generally 
considered not burdensome. 





Sao Paulo, Brazil | 





HIDE FUTURES 


Close 
Nov. 18 
12.67T 
13.34T 


High Low 
for Week for Week 
12.66 11.82 
13.38 12.46 
13.95B 13.95 13.12 
14.44B 14.39 13.67 
14,.82B ae — 

15.17B — 
391 Lots 


Close 

Nov. 24 
11.85B 
12.55T 
13.16T 
13.67B 
14.07B 
14.45B 


Total Sales: 


THE only suc- | 

cessful press 

that prepares || 

Sole Leather 

for drum Sole || 

Leather tan- 

ning, extract || 

WRINGER ing and oiling. | 

Also prepares both bark and chrome 

tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. | 


Olean, New York 


January 
April 
July 
October 
January 
April 





HIDE AND SKIN QUOTATIONS 


Week Ago Month Ago 
“12% 11'%2-12 
“144 13-13% 


Year Ago 

1412-15 

1612-17 
191, 


Present 


Heavy native steers 1144-12'% 12 
Light native steers 13 14 
Ex. light native steers 18',-19N 19'1/AN 19'“4.N 
Heavy native cows 114-12 12 -12% 11'%4-12 1414-15 
Light native cows 134-14 13 «13% 1514 
Heavy Texas steers 10, 12 
Butt branded steers 10% 12 
Light Texas steers 2 . 12 13 
Ex. light Texas steers 15N 13% 
Colorado steers 2 10 2 11 
Branded cows 2 10'%-11 12, 
Native bulls 9 101-11 
Branded bulls A 8 914-10 
Packer oalfskins 271-40 4212-50 
Packer kipskins 22-23 ' $3. «30 
NOTE: Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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TABER 
TANNERY 
PUMP §& 


» «+ have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St, (Est, 1859) Buffalo 3, N. ¥. 


* oe 
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An eastern packer sold a car of 
Pittsburgh light native cows at 134.c 
considered steady in some quarters. 
Earlier, a large lowa packer sold 500 
Sioux Falls bulls at 84c for natives 
and 7!sc for brands. These prices 
were a half cent under previously 
paid prices but the high freight point 
and the fact about 30% branded 
were involved may have been re- 
sponsible for acceptance of lower 
levels. 


Small packers steady. Cattle 
receipts have fallen off due to 
Thanksgiving Day holiday and sea- 
sonal consumption of — poultry. 
Lighter kill and smaller production 
of hides caused many small packers 
to maintain firm ideas of value on 
their offerings. 

Most midwestern killers were ac- 
tive sellers in recent weeks and only 
have late Nov. forward or straight 
Dec. hides to offer. Consequently, 
these sellers are in no hurry to dis- 
pose of additional supplies at the 
present time. 

Light southwestern hides such as 
Texas small packers averaging 
around 40 \|bs. held at 14-144c; 
midwestern 42 |b. avg. at 1de; 44-46 
lb. avg. at 13'oc; 48-50 lb. avg. at 
121%4-13c, and 50-52 |b. avg. at 12- 
12Ye. One car of 50-51 Ib. avg. 
midwestern small packer hides sold 
down to 11! sc selected fob. shipping 
point. 

Heavier hides averaging 54-56 lbs. 
obtainable at Llc. Last reported 
sale of small packer bulls involved 
some 80-82 |b. avg. good southeast- 
erns at 7c fob. 


Country hides soften. Offerings 
of country hides at last realized 
prices met with some price resistance 
from various buyers early this week. 
Most outlets, both domestic and ex- 
port, inclined to revise their buying 
ideas downward. 

Mixed lots of country hides aver- 
aging 48-50 lbs. available at 8'c 
flat trimmed fob. shipping points but 
buyers slow to bid 8c. Likewise, 
locker-butcher hides free of render- 
ers averaging around 48-50 Ibs. of- 
fered at 9-9\4c flat trimmed fob. 
country points found very little in- 
terest, some buyers showing reluc- 
tance to bid 8c. A recent export 
sale of light renderer hides averag- 
ing 43-44 lbs. was disclosed at 9c 
flat fob. 

Glue hides nominally unchanged 
at 61%4-7e and country bulls around 
5e fob. for carlots. 


Calf and kip steady. Some busi- 
ness in big packer calfskins at steady 
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prices of 35c for heavy and 4c for 
light Milwaukee allweights and at 
27'%4c for heavy and 35c for light 
River productions. Packers admit 
market is in a well sold up position. 
One killer talking 2%ec higher on 
Wisconsin allweight calf, asking 
37¥oc heavy and 42'c light. 

Meanwhile, packers selling kip- 
skins steadily. Two big packers 
moved 3,600 kip at 23%c and over- 
weights at 23c basis F.O.B. Chicago. 
One big packer sold 2,500 St. Louis 
kip at 23'yc. Earlier, 3,500 Nash- 
ville kip sold at 32\%4c, this produe- 
tion point usually 
premium. 

Slunks quoted unchanged at last 
paid prices of $1.65 for packer regu- 
lars and 85e for large hairless. Small 
packer skins ruled quiet and more or 
less nominal at last prices, regular 
lots of northern allweight calf at 24- 
25e and kip at 17-18 for carload 
lots. 

Country 
one car of country 


commanding a 


skins somewhat firmer, 
allweight calf 
selling at 18c as compared with pre- 
vious price of 17e. 

Country kip in carlots sold at 12 
to domestic outlets while carlot busi- 
ness for export done at 12'M%4e, 


Horsehides spotty. Good north- 
ern slaughterer productions quoted at 
recent trading levels of $7.50 un- 
trimmed and $6.50 trimmed, fob. 


shipping points. Some buyers not 
too anxious to pay these prices be 
cause of difhiculty in moving fronts 
Cut stock moving in spotty fash 
ion, northern fronts slow at $4.00 
1.25. Butts, however, have brought 
steady prices of $3.50-3.60 and one 
very good lot even sold at $3.75, 
99" 


basis 22 


and up. 


Sheep pelts sag. West coast 
clips offered at $2.90, off lOc, along 
with No. | shearlings at $2.40, off 
20c, and not selling readily. Some 
midwestern productions sold at lower 
prices ranging $2.65-2.90 for clips 
and $2.15-2.25 for No. 1 shearlings 
depending upon quality. 

No. 2 shearlings sold at $1.25 and 
later at $1.20 for current production; 
one lot of No. 2s sold down to $1.00 
Some business in No. 3s at 50ec. 

Lamb pelts, meanwhile, held steady 
with a sale of good packer Nov. pro 
duction reported at $2.75 per ewl 
liveweight basis. Although some sell 
ers offered full wool dry pelts at 26 
27¢, a sale was later reported down 
to 25e fob. shipping point. 

Pickled skins showed a steadier 
tendency for the present. \ couple 
cars of lambs sold at $6.75 per dozen 
and there were other sales of lambs 
at $6.75-7.00 and sheep at $7.00 
7.25 per dozen, as to sellers, quality, 
ele, 


Dry sheepskins mixed. At the 
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Don't Trust To LUCK! 
Protect yourself against costly 
accidents by installing the best 
Embossing and Graining 
Machine Guards 


Manufactured by 


BOYLE MACHINE & SUPPLY CO. 


36 WALNUT 8T., PEABODY, MASS. 
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Australian wool sheepskin auctions, 
Melbourne market generally two to 
five pence lower with two third wool 
and up as well as quarter wool and 
pelts most affected, 

At Sydney, 72,800 skins offered, 
lambs, two to four inches, sheep, 
bare to one inch, par to one penny 
lower, all others were one to three 
pence lower. The 1% wool and up 
most affected, 

Hair sheep markets slow and nom- 
inal, About 15,000 Nigerian sheep- 
skins sold below 50« per lb., basis 
Kano primes, No recent offerings of 
Sokotas. 

Brazil cabrettas firmly held on ac 
count of small available supplies. 
Shippers asking $14.00 c&f. for reg- 
ulars with reports that buyers’ ideas 
here not over $12.50 fob. and spe- 
cials at $14.75 fob., basis importers 


Pickled skins perk up. More 
European buying of New Zealand 
new season lambs and higher prices 
paid. Last confirmed sales involved 
“Longburn” North Island lambs at 
42 shillings and “Tomoana” North 
Island lambs at 41 shillings. 

No particular change in Iranian 
pickled sheepskin market with sales 
limited and prices nominal. The do- 
mestic market is somewhat more ac- 


A L > 
4m lilt 
DIE 


tive with lambs going for $6.75-7 


and sheep $7-7.25. 


Reptiles searce. Good call for 
wet salted Agra back cut lizards and 
while some 9 inches up, averaging 
10 inches, 80/20 selection, sold at 
28-29¢e, most agents cannot get their 
shippers to make additional ofiers. 
On the & inches up, averaging 9 
inches, best bids 16c and for the 10 
inches up, averaging 11 inches, 34e. 

Caleutta oval grain lizards more 
active and while most buyers’ views 
for 40/40/20 assortment, 80/20. se- 
lection, 17-18c, sales made at 20c and 
better with a 90/10 selection in- 
volved. Good interest for large sized 
belly cut wet salted Bengals but of.- 
fers lacking. Some call for 31% 
inches and up alum tanned water 
snakes with nothing offered. 

Some business in Madras bark 
tanned whips, mostly in combined 
lots of 4 inches up, averaging 414, 
inches with 4!) inches up, averaging 
My, inches, 70/30. selection. Some 
reports that for the 4 inches up, aver- 
aging 4!4 inches, shippers ask 24- 
25¢ without interesting buyers, who 
do not seem to want the small sizes. 


Deerskins in) demand, Good 
call for Brazil “jacks” but offerings 


lacking. While last confirmed sales 


for producing... 


g BETTER LEATHERS 


Teas MORE ECONOMICALLY 


— 
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EXTRACTS 


PANCREATIC BATES ® FILLERS 
SOLE LEATHER FINISHES 


TANNER'S SUGAR e 
CHEMICALS 


TANNER’S LIME 


Vv 


We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


L.H. LINCOLN & SON, INC. 


COUDERSPORT, PENNA. 
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at 74e, basis manufacturers, some 
under cover business done at higher 
levels. Large buyers still sticking to 
the 74c¢ basis. 

New Zealand skins available at 
73.oc c&f., but no interest as buyers 
are watching the domestic market. 
Further sales of wet salted western 
(domestic) skins at $1.60. Market 
is ranged $1.50-1.60, as to lots. 

No offers of New York State or 
Maine skins as well as Canadians as 
it is as yet too early in the season. 
Some reports that up to $2.00 would 
be paid for good lots of Canadians. 
Holders thus far have higher views. 


Pigskins lack zip. Late arrivals 
of Bolivian peccaries applied against 
contracts but no sales on other nego- 
tiations as buyers and sellers unable 
to get together on price. Shippers 
firm in their views while buyers un- 
willing to meet the asking price. 

Matto-Grosso 
$1.65 c&f. Chaco carpinchos firmer 
with sales at $2.40-2.45, basis man- 


peccaries sold at 


ufacturers. 





Goatskin Prices 


INDIA & 
PAKISTAN 
Amritsars 
(1200 Ibs.) $9-91,, 
Conconadas 
(1.70/1.80 Ibs.) $8-8'%4 $8.00 
$8-8'4 $8.00 


Today Last Month 


$8°4-9! 2 


Deccans 


CHINAS 


Szechuans, Ibs. Nom, 


MOCHAS 

Baties $11%4-12 $li'% 
Batie types $10'4-12'4 $91%-10% 
Addis-ababas Nom. Nom. 


AFRICANS 

Port Elizabeth 33 Vr¢ Nom. 
Nigerian, Ibs, $1.08' $1.04-6 
Mombasas, dz. $10'14-10.30 $10-10'% 


LATIN AMERICANS 
Mexicans 


Matanzas, 
etc. (flat) 45c del’d. 


Oaxacas Nom, 


Veneruelans 
Barquisimetos 33’2C 
Coros 33% 


West Indies 
Jamaicas 
Haitians 

San Domingos 


Brarils 


Cearas 
Pernambucos 


Bahias 


Arcentines 


Cordobas/Santiagos 48c 
Pampas Nom. 


Peruvians 
43-47¢ 
47¢ 47¢ 


Paytas 


Ayacucnos 
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PEOPLE 


About industry personalities coast to coast 





® Dr. William S. Shore has joined 
the research and development depart 
ment of Eagle Ottawa Leather Co., 
Grand Haven, Mich., tanner. Dr 
Shore was associated with the textile 
fibers department of Du Pont before 
joining Eagle Ottawa 


e Jack Johnstone, director ot 
Saxone Shoe Co., Kilmarnock, Scot 
land, is currently visiting principal 
shoe centers of the U. S. while study- 
ing American methods of manufac 
ture and distribution. Saxone Sho 
Co. manufactures welts and casuals 
which it distributes through its own 
chain of 200 stores in Scotland and 


England. 


® Anthony G. Jeneral has been ap 
pointed sales manager of Texon, Inc., 
South Hadley Falls, Mass. He will be 
in charge of the company’s sales to 
the shoe, luggage and automotive 
trades. Jeneral was formerly sales of 
fice manager of Texon. 


® Abraham J. Siegler and his son, 
Ralph T., have joined Joanette Foot 
wear Corp., Brooklyn, as principals. 
The elder Siegler will be president 
with his son as secretary-treasurer. 
Both were formerly associated with 
Knight Slipper Co., Oscar Saccal is 
vice president. The company makes 
women’s and slippers and 
casuals retailing from $2-$5 per pair. 


misses’ 


@ Evelyn Farber and Harold 
Browne have been named sales and 
styling assistant for Weber Shoe Co. 
of Tipton, Mo. They will assist Alex 
W. Smith, executive vice president 
and general manager of the firm. Miss 
Farber, formerly Midwest editor of 
Shoescope, is chairman of the Shoc 
Fashion Board of St. Louis. 
was formerly head of the pattern and 


Browne 


styling divisions of Conaway-Winter, 
Inc., of St. Louis. 


® Paul I. Mann, Boston tanners’ 
agent, has taken on the lines of Wake 
field Fellmongers, manufacturer of 
“Nu-Tan” natural skivers for linings, 
and J. D. Willett, Haverhill maker 
of ooze lining splits in pastel and 
regular colors. Mann’s offices are 
located at 207 Essex St., Boston. 


® Richard D. Groberg has been 


appointed advertising manager of 
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Hussco Shoe Co., Honesdale, Pa., man 


ufacturer of “Huskies.” 


® Sam Weinstat is now with Wein- 
stat & Co., 
signer and manufacturer. He will be 
Philip 


Lynn shoe pattern de 


in charge of style and sales. 
Weinstat and George Gertz are also 
members of the firm. 


@ Larry Leinwand, New York 
sales agent for Cooney-Weiss Fabric 
Corp. of Boston, has added the line of 
General Stay Co., Lynn, Mass., maker 
of stripping, piping, bows and novel 
ties. He will cover New York, New 
Jersey, Connecticut and Pennsylvania 


for General Stay 


© James L. Birnbaum has been ap 
pointed general manager and a di 
rector of Ace Combining Co., Inc., 
Brooklyn fabrics and leather backer. 
Birnbaum was formerly sales manager 
of Columbia Combining Co, and had 
been with the firm for the past 22 


years, 


® Stanley W. Bennett has been ap 
pointed to the newly -created position 
of general sales manager of Compo 
Shoe Machinery Corp., Boston, where 
he will be in charge of the firm’s sales 
A graduate of Toledo 


University, Bennett was most recently 


and service. 


that’s the mark of 


Expert engineering plus the 
finest steel and materials, 


Stanley W. Bennett 


issistant Rene! il sales 
Yoledo Scale Co., 


everal years 


Justin Quirk Retires 
Justin P. Quirk has announced his 
retiremeat as president of United 
Wood Heel Co., Inc., an.! Quirk Ma 
. of St. Louis. Both 
firms are wholly-owned subsidiaries 


manager 
wher he has 


ictive for 


chinery Co.. In 


of Compo Shoe Machinery Corp. of 
Boston. The retirement is effective 
Dec, # 

Quirk has been associated with 
United Wood Heel Co. for 29 years 
anl was principal stockholder — of 
United at the time of its sale to Compo 
in May 1953. Quirk Machinery Co 
was formed in 1949 for the produ 
tion of wood heel machinery devel 
oped by Mr. Quirk and has produced 
two important automatic machines 
for the industry 


coupled with rigid inspection and testing 


ofevery die is the Western method of giving 


you a die that will do the job faster, bet- 
ter and last longer. SEND FOR OUR CATALOG. 


PERFORATING DIES 
CLICKER DIES 
WALKER DIES 
BEVERLY DIES 
HAND MALLETS 


For Dependability -and 
Quality— G0 Western | 


SUPPLIES co. 2920 CASS AVE., STLOUIS 6, MO, 
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News Quicks 


About industry happenings coast to coast 





California 


® Thyra of California has been or 
ganized to manufacture women’s and 
children’s shoes in Los Angeles. Prin- 
cipals are Thyra Russell, president; 
William Russell, vice president; Henry 
Shrage, treasurer; and Seymour Reich, 
secretary. 

® Pacific Glove Co. of San Fran 
cisco has moved from its location at 


150 Eighth St. to larger quarters at 
3033 Sixteenth St., San Francisco 3. 


Illinois 
® Benno Hahn & Co., Chicago lug 
gage manufacturer, will shut down 
permanently on Jan. 1, it 18 reported. 
Assets, machinery and inventory will 


be sold, it 18 reported 


Massachusetts 
® Stetson Shoe Co., Inc., of South 
Weymouth, has received a merit award 
from the Associated Industries of 


Massachusetts for its “Italiano” model 
men’s shoe, which it has adapted to 
the U. S. market from Italian origi- 
nals, Award was made for the com 
pany’s part in developing a new prod- 
uct and contributing to the economic 
progress of Massachusetts. 


® Jeremiah Berman Co., Boston 
cut sole firm formerly located at 95 
South St., has moved to its new quar 
ters at 9 Albany St. Jerry Berman 
heads the firm. 


® Shoe workers in the Haverhill area 
have been informed by Burton M. 
Kramer, president of the Haverhill 
Shoe Manufacturers Association 
that shoe manufacturers will not 
grant further wage increases in com 
ing contract negotiations. Kramer said 
he will ask for several contract re 
visions but that any pay boosts at 
this time would only “‘aggravate’’ the 
current situation. Workers are mem- 
bers of the CIO United Shoe Workers 
of America. 





HEMLOCK - OAK . 


STAINLESS SUMAC  . 
QUEBRACHO . 


ESTABLISHED 1887 


REPRESENTATIVES: 





DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


MANGROVE 
ORDINARY SUMAC 

RAPID TAN “G” 

SPECIAL DIPPING EXTRACTS 


SZ aS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 
PORT ALLEGANY, PA. 


McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 


Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E1 
Getz Bros. & Company, San Francisco, Calif.; New York City 


At 70% relative hu- 
midity, a cubic foot of 
leather (59 Ibs. cu. ft. 
bone dry wt.) holds 
about 12 pints of 
water. If the R.H. 
drops to 23%, the 
same cubic foot of 
leather will lose about 
6 pints of water 
with marked effect on 
the workability of the 
leather. 
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® Total shoe factory employment in 
the Brockton area is down some- 
what at this time, according to Fred- 
erick W. Griffiths, manager of the 
Brockton division of employment se- 


curity. Griffiths said this is due 


mainly to shutdowns during the early 
part of 1954. 


® Ruth Shoe Co. of Newburyport 
expects to do an additional $2.5 to $3 
million worth of business next year 
and hire another 300 workers, accord 
ing to Benjamin Feigenbaum, presi- 
dent. The company has purchased the 
40 percent capital stock held by David 
Bilsky, former treasurer of the firm. 
Expected sales increase is due to for- 
mation of two new sales organizations 
to act as afhliates of Ruth Shoe. These 
are John Pinkerton Shoe Co. and Jack 
Doucette Shoe Co., Inc., both of 
which will handle sales “or Ruth Shoc 
Co. 


e Shoe manufacturers in the Lowell 
area rc pot t they are now operating 
it full capacity because of new orders 
received at and directly after the Na- 
tional Shoe Fair in Chicago. Among 
the busier firms are Paris Shoe Co., 
Barcy Shoe Co., Grace Shoe Co., 
Phyllis Shoe Co., and Chris Laganas 
Shoe Co. 


HUMIDIFICATION Keeps Leather Pliable 
and Maintains Quality 


@ Armstrong Steam Humidifiers are the auto- 
matic way of keeping the relative humidity 
at a level where the moisture will not evap- 
orate from leather. The leather does not lose 
its quality and it stays workable—no cracking. 

Armstrong Steam Humidifiers are easily 
installed — much like unit heaters. They 


operate for pennies a day. 
Guaranteed to satisfy. Send 
for Bulletin No. 1775 — no 
obligation. Write: 


ARMSTRONG MACHINE WORKS 
879 Maple Street 


Three Rivers, Michigan 


ARMSTRONG STEAM HUMIDIFIERS 
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® Production ef a new line of wash 
vble, canvas arch-cushioned shoes de 
signed for teen-age wear with Ber 
muda shorts is underway at Randolph 
Mfg. Co. of Randolph. The new 
shoes, called “Goofies,”’ are meeting 
with good retailer response, according 
to Joseph Weinstein, sales manager of 
A national advertising cam- 
Retail price is 


the firm. 
paign ts planned. 


$2.98 


New Hampshire 


Outerwear 
manufacture 


Mountain 


which — will 


© White 
Corp., 

leather garments, has made arrange 
ments with Sulloway Industries, Inc., 
to lease 27,000 square feet of floor 
space in the former Sulloway Hosiery 
Mill buildings in Franklin, N. H 
The firm expects to have about 150 
workers on its payroll within a year. 


®@ Sundial Shoe Co. of Mancheste: 
will feature a display of ‘Shoes Thru 
the Ages” at the Panel Room ot th 
Hotel New Yorker during the Popu 
lar Price Shoe Show, Nov.28-Dec. 2 
Between 75-100 shoes dating back to 
early civilizations will be on display. 


® Brockton Cut Sole Co. has 
opened a new ‘branch at Nashua, ac 
cording to Abraham Horowitz, pres 
ident of the firm. Fred Lowe is in 
charge of the new plant which will 
About 25 


workers have been hired to date. Pro 


manufacture innersoles. 
duction at the Brockton unit will not 


be affected, according to Horowitz. 


© Laconia Shoe Co. of Laconia has 
begun work on its new 100’ x 180’ 
addition which will enable the firm to 
hire an additional 25-30 workers, ac 
cording to Eugene Brindis, president 
of the firm. Present payroll numbers 
ibout 240 workers. 


New York 


e Principals of the recently-organized 
Alert Shoe Corp. at 536 Broadway, 
New York City, are Fred R. Silber 
Fink, 


treasurer-secretary. ( Apac ity produc 


man, president; and Arthur L. 


tion of 2,000 pairs daily of women’s 


slip-lasted shoes retailing at $5-$7 is 


planned 


© Oomphies, Inc., will close its 
New York plant by Jan. 1 and move 
to its plant in Lawrence, Mass., ac 
cording to Harold Gessner, executive 
vice president of the firm. All styles 
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made in New York will be turned out 
it the Lawrence plant where an addi 
tional 50,000 square foot manufac 
The Lawrence 
1953. 


turing area is planned. 
plant was first opened in Dec. 
The Lowell plant will continue to 
make slip-lasted 
Oomphies is athlhiated with La Ma: 


women’s footwear 
quise Footwear, Inc. The Lawrenc« 
plant is operated as Ludington Sho 
Co. and the Lowell plant as Casual 


Footwear. 


@ Financial 


pendent hoe manufactures 


problems 


their solutions ire described in de 


issued by he 
William 


he booklet 1 


tail im oa booklet pust 
old-ling factoring firm of 
Iselin & Co., Inc. | 
called \ Financial | um, Like 
Must Fit.” Copies are avar 

om William Iselin & Co., Inc 

Fourth Ave., New York 
or its Midwest 


Keeler Bldg., 


he idquarters if 


Grand R ipids 
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® Marcus Forscher & Co., New 
York tanner, has named R. E. Liming 
of Wheelersburg, O., as Ohio area 
sales agent. Liming will handle the 
firm’s line of calf and kid leathers 


® Montague Shoe Co., Inc., has filed 
suit against Andrew Geller charg 
ing infringement of patent, seeking 
temporary and permanent injunctions 
and damages the company 
Suit was filed in U. S, District 


Brooklyn. 


against 


Court, 


® Leonard Freedman & Sons, New 
York processor and finisher, is now 
located in new offices at 45 West 34th 
St. 


® Three Tee Shoe Corp. has been 
organized to manufacture and handle 
shoes at 320 Broadway, New York 


City, it 1s reported, 


® Shoe Towne Corp. is newly o1 
ganized in the New York area, Joseph 


Siegel is listed as principal, 


® The Federal Trade Commission has 
modified a cease and desist order filed 
in 1942 to permit Lustberg, Nast & 
Co. of New York City to use the 
trade name “Buck Skein Brand” in 
referring to garments not resembling 
or simulating leather. The original 
order prohibited the use of the phrase 
because it misrepresented that cotton 
leat her were 


garments resembling 


made of leather. 


© Abe Cooper of Cooper Bros. of 
Trumansburg, N. Y., originator of the 
Cooper Process for shoe linings, is 
currently in the New England area 
Visiting shoe manufacturers using 
Surpass Leather Co. linings made 


on the Cooper process. According to 


Lauriat | ine ot Surpass, interest in 


Cooper-ty pe linings is spreading 


rapidly in the area 


North Carolina 


@ Trial Examiner for the National 
Board has 


mended dismissal in entirety of all 


Labor Relations recom- 
charges made by the CIO Textile 
Workers Union 
Thread Co. in Sevier. 
spring, the union filed charges with 


the NLRB claiming that the com- 


against American 


Early this 


pany had discriminatorily fired 10 em- 
ployes from its Sevier plant for union 


activities, 


Vermont 
® Vermont Shoe Co. at Lyndonville 
is now back at full production after 
being burned out of its former fac- 
tory on Oct, 23. New location is 
over the Grand Union Store on Depot 
St., Daniel Jardine, factory manager, 
reports. Benjamin Orlick, owner, re- 
ports increased floor space at the new 
location has enabled the firm to ex- 
pand from 30 to 90 stitchers. By 
Jan. 1, the company expects to have 
between 110 and 130 employes on its 
payroll, an increase of 50 over em- 
ployes at the old plant. 


© Property loss suffered recently by 
Vermont Shoe Co., Inc., footwear 
manufacturer of Lyndonville, when 
two fires swept through the building 
housing its cutting and stitching de- 
partments is now estimated at $40,000. 


Wisconsin 
® Hartmann Co,, Racine manufac 
turer of luggage, may be purchased 
by Benjamin S. Katz, former presi 
dent of Gruen Watch Co. Sale will 
be consummated provided Hartmann 
stockholders approve. Purchase price 
is estimated at more than $1 million. 
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CANADIAN NOTES 





® The Bata Engineering plant at 
Batawa has completed construction of 
1 new 15,000 square foot addition. 
The entire plant now covers 60,000 
square feet. The factory is used for 
the manufacture of Bata Clicking ma 
chine and other shoe machinery. Bata 
Shoe Co. recently celebrated its 15th 
anniversary in Canada — the com- 
pany’s 60th year in the shoe manu- 


facturing business. 


® July 1 population of the Do- 
minion of Canada was 15,236,000, an 
increase of 201,000 in six months and 
up 2.8% in 12 months, Labor in- 
come over the period was $5.8 billion 
or slightly over the same period a 
year ago. Average weekly earnings in 
major industries were $58.94 as com- 
pared with $57.57 in the same period 


last year. 


® There were 266 factories in op- 
eration in Canada during August this 
year producing 3,226,197 pairs of 
leather footwear in contrast to only 
2,357,090 pairs in preceding month 
but below the 3,296,904 in August 
laste year. Output for the first eight 
months of 1954 declined to 25,147,209 


pairs as against 26,961,739 in the 


same period of 1953. 

Production of leather footwear in 
the first eight months of 1954 
showed the following: men’s, 5,348,- 
373 pairs; boys’, 848,706; youths’, 
214,039; women’s and growing girls’, 
12,357,153; misses’, 2,577,198; chil- 
dren’s and little gents’, 2,004,095; 
babies’ and infants’, 1,797,645. 
® Exports of Netherlands foot- 
wear during the first six months of 
1954 included 224,000 pairs of slip 
pers, shipped mainly to Canada and 
Belgium, 362,000 pairs of gym shoes, 
177,000 pairs of rubber shoes, and 
45,000 pairs of workmen’s shoes, ac- 
cording to a report from The Hague 
to Foreign Trade Service, Canadian 
Government. 

The report adds that the Nether- 
lands footwear industry now includes 
approximately 380 factories and has 
doubled the number of workers to 
17,000 since 1939. Even with this 
growth, it is unable to meet demand 
and new plants are being built. 
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CLASSIFIED ADVERTISING 











Wanted and For Sale 





SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 


Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J 
Elizabeth 3-7336 





. 
Bargains 
Teather Remnants, and plenty of it. 
Sorted to specifications. Textiles of 
all kinds in full piece, remnants and 
block cuts. Bargains. Only Bargains. 
Floors of Bargains. 
CENTRAL MERCANTILE CO., 
742 W. Taylor St., 
Chicago 7, Ii. 


Rates 


Space in this department for display ad 
vertisements is $5.00 per inch for each 
insertion except In the “Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Heip 
Wanted" and “Special Notices’’ and $1.00 
per inch for each insertion under ‘situa 
tions Wanted.’’ 

Minimum space accepted i inch, Copy 
must be in our hands not later than 
Monday morning for publication tn the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 


300 W. Adams st Chicago 6 














Blue Splits 


SHAVED AND LEVELED to your specifica 
tions Any weight and quality to your re 


quirements 
Address M-1 


o Leather and Shoes 
300 W. Adams 8t 
Chicago 6, Ill 


English Tannery 


FIRST CLASS, well-equipped English tannery 
interested in producing soft side leathers for 
shoe purposes under license and royaity basis 
with reliable American tanner Address Box 
Y-3, c/o Leather and Shoes, 20 Vesey St., New 
Teek 7. B..F 


Chamois Leather 


Full oil tanned, light weight skins 
Automobile and Store trade Low 
prompt delivery 


Woodacre Ghamois (« Ltd 


Darwen, Lancs England 


For Sale 


CHROME SPLIT SIDES UNFINISHED 
TANNED IN MEXICO. About 50,000 ft. for 
i!e, very cheap 
Address M-13 
o Leather and Shoe 
300 W. Adams 8t 
Chicago 6, Ill 


For Sale 


72” Side Turner Fleshing Machine, Woburr 

Whitening Machine; also spare parts. 2 Leidgen 

Side Unhairing Machines, Used Cypress Drums 
The C. Findeiss Sons Co 


Zanesvilie, Ohio 


Blue and Pickled 
Splits For Sale 


TRIMMED AND SORTED for weight and 
grade Large quantities Steady supply Tell 
is What you are making and we wil! furnish 
i suitable selection Address M-S 
ind Shoes, 300 W Adams St Chicago 6, I} 


o Leather 
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Nylon Mesh For Sale 


QUANTITIES OF NYLON MES 
weigt 


men's d 





Help Wanted 





Must | 

to cut 

lies Cr 
not required 
manufacturing 
style shoes 
Opportun 


Pattern Man 


il expe 


Wanted 


OLD ESTABLISHED anufacture 
Finishes require the rvic of 
pigment finishing 

be experienced 
tlor ind be 
fidentia 

salary 

100 W 





Situations Wanted 





Salesman-Executive 


SPECIALTY LI THER ilest na b 
executive wit! ar ears of perie 
nation-wide 

phases of bu 

manufacturing 


perience ir 


eative 


f ex 


Splitter 


FULLY EXPERIENCED 
ting Capable taking fu 


ment and up 


THE WOBURN M 


Situation Wanted 
SPLITTER-SUPERVISOR wishes 
to make change. THOROUGHLY 
EXPERIENCED IN LIME, CHROME 
AND VEGETABLE. Whole hide or 
side machines 
RELIABLE Best of references 
furnished. Will travel. PRINCIPALS 
ONLY 
Address M-12, 
c/o Leather and Shoes 
300 W. Adams St., 
Chicago 6, Ill 





hoarseness 


...is one of the seven common 
est danger signals that may 
ebut should al 


ways mean avisit to yourdoctor 


The other six danger signals are 
—Any sore that does not heal 
...A lump or thickening in the 
breast or elsewhere...Unusual 
bleeding or discharge...Any 
change in a wart or mol 

Persistent indigestion or diffi 
culty in swallowing Any 


change in normal bowel habits 


For othe [ facts about cancer 
that may some day save your 
life, phone the American Cancer 
Society office nearest you, or 
write to “Cancer’—in care of 
your local Post Office. 


{merican Cancer Society 
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ACHINE COMPANY 


HIDE AND LEATHER MACHINERY 
PROMPT SERVICE ON MACHINERY REPAIRS 


TEL. WO-2-0330 ’ 


LEATHER and SHOES 


,201 MAIN §$T., WOBURN, MASS. 
' 








Deaths 
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J. Gilbert Alexander ... 65, r 
tired shoe executive, died recently of 
a brain hemorrhage at St. 
Hospital, St. Louis, Mo. Active in the 


shoe manufac turing industry for many 


Jose ph 


years, he was formerly superintenden 
of women’s shoe division factories of 
Brown Shoe Co., St. Louis. Alexander 
was with Brown for 41 years and held 
the post in the women’s division for 
10 years, He retired last Sept. Sur- 
viving are his wife, Bess R.; a daugh 
ter, Mrs. G. Daniel Whitledge; two 


brothers and two sisters. 


Walter J. Barber... 75, shoe es 
ecutive, died Nev. 20 at Lynn (Mass. ) 
Hospital after a long illness. He was 
1 foreman in the stitching room of A 
Jacobs and Sons Co., Lynn, until his 
retirement several years Ago. A native 
of Vermont, he lived in Lynn most of 
his life. He leaves his wife, Annie G 
two sons, Walter J. and Edwin H.; a 
daughter, a sister and five grand 


4 hildre n 


Arthur D. Bowne 69, relived 
leather merchant, died recently at hi 
home in Fairfield Farms, Matawan 
N. J., afters He wa 
president and owner o. Baby Calt 
Distributors, Inc., and A. D 
& Co., in Matawan, leather distribu 
tor. From 1919-1928 he was as 


i long illness 


Bow ne 


sociated with Richard Young Co, a 
sales manager He was also activ 
formerly with Davis Leather Co. of 
Newmarket, Ont., Canada. Surviving 
ure his wife, Mary 1 


ind his mot he I 


Harvey A. Bowen, II leather 
evecutive, died recently in Richmond 
Va. He was a vice president of Amer 
ican Lace Leather Co., Inc. He was 
also active with the Location ind 
Design Division of the State Highway 
Department for many years His 


wife, Virginia B., survives 


Nov. 28-Dec. 2, 1954—-Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Jan, 15, 1955—-Annual Banquet of New 
England Shoe Superintendents’ & Foremen’s 
Association. Hotel Statler, Boston. 


Jan. 16-19, 1955.—4lst Annual Mid 
Atlantic Shoe Show, sponsored by Mid 
dle Atlantic Shoe Retailers Association. 
The Benjamin Franklin, Philadelphia, Pa. 


Feb. 19-22, 1955-—-Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O. 


Feb. 27-March 2, 1955-- Allied Shoe Pro 
ducts and Style Exhibit for Fall and Winter 
1955. Hotel Belmont Plaza, New York City 


March 1-2, 1955 Official showing of 
American Leathers for Fall and Winter 
1955, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City 


April 24-27, 1955—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufactur 
ers Association. Leading St. Louis hotels 


May 9-11. Spring Meeting of Tanners 
Council of America, Inc. Princess Hotel 
Hamilton, Bermuda 


May 22-25, 1955 — Annual Convention 
American Leather Chemists Association, 
New Ocean House, Swampscott, Mass, 


June 13-14, 1955--Annual Spring Meet 
ing of National Hide Association, French 
Lick Springs, French Lick, Ind. 


Aug. 28-31, 1955--Allied Shoe Products 
and Style Exhibit for Spring and Summer 
1956. Hotel Belmont Plazc, New York City. 


August 30-31, 1955--Official showing of 
American Leathers for Spring and Summer 
1956, sponsored by Tanners’ Council of 
America, Waldor!-Astoria Hotel, New York 
City 


A 
Amalgamated Leather Co's., Inc 
American Cyanamid Co., Dyestuff 
Dept. 
American Cyanamid Co., Leather 
Chemicals Dept. 
American Extract Co 
Armour Leather Co 
Armstrong Cork Co. 
Armstrong Machine Works 


B 
Barkey Importing Co., Inc 
Boyle Machine & Supply Co 


Cc 
Carr Leather Co. 


Fiber Chem. Corp. 


H 
Hebb Leather Co., Inc 


Hooker Electrocemical Co 


J 
George O. Jenkins Co 
M. W. Jenkins Son, Inc 


L 


Lincoln, L. H., & Son, Inc 
Los Angeles Tanning Co 


Lynn Innersole Cc 


Q 


Quirin Leather Press Cc 
R 


River Plate Corp., The 


Robeson Process Cc o 


S 
Schlossinger & Cia, Ltda 
Superior Tanning Co 


T 
Thomas Tavlor & Sons 


Taber Pumn Co 
U 


Uni-Mark, Inc 


United Shoe Machy. Corp 
2, || and Back Cover 


Ww 
Western Supplies Co. 
Woburn Machine Co., The 


CHARMOOZ 


THE PERFECT SUEDE LEATHER 


AMALGAMATED 


LEATHER and SHOES 


i es 


co's. INC. 


November 27, 1954 





Perfect Complement to the edge trimmers’ art... 


, fa 


\ Pig Sfp 


Edge Trimming 


Machine 
MODEL L 


The operator at edge trimming is an expert. His 
deft hand makes feather-light strokes that are 
smooth, precise, skillful. He knows that truly fine 
work can be done without waste, with less effort, 
in less time, with a truly precise machine. 

The GAC Edge Trimming Machine — Model L 
has shafts balanced by the use of electronic in- 
struments, the only measuring means accurate 
enough to insure that no vibration can mar the 


United Shoe Machinery Corporation 
MASSACHUSETTS 


BOSTON, 


quality of an edge. To eliminate the cause of vibra- 
tion, work shaft and motor shaft are one and the 
same, and the shaft is mounted in the best bearings 
engineers can find. 

Here is a machine that is a perfect complement to 
the artistry of the edge trimmer, an efficient produc- 
tion tool for the manufacturer. 

For additional information, call your 
Branch Offices. 


United 


SERVICED 
ay 





THERE’S 
MORE 
SPICE 
TO THIS 


Seasoning! 


Here’s how tanners get berter seasoning power—and 
slice operation costs! 


The even color transfer and streak-free efficiency 
of patented Jenkins METLKOR — the cylinder 
brush that lasts 3 to 12 times longer — cuts season- 
ing time to a minimum. Their tough moisture- 
resistant aluminum or cold drawn steel cores won't 
sag or split, are evenly balanced. 


METLKOR bristle can be replaced! This patented 
construction has ftuft-set bristle set in notched flat 
corrosion-resistant wire, wound on metal cores and 
sealed in with solvent-water-proof baked plastic 
cement. This unique construction makes 
METLKOR brushes easy to keep clean. 


Whatever the process, whether it’s seasoning or 
buffing, there’s a METLKOR to fit your needs. If 
you have a special brush problem, call on us, or 
write: M. W. Jenkins’ Sons, Inc., Cedar Grove, 
Essex County, N. J. 


TANNERS. 


METEKOR 


BRUSHES FOR: 


Seasoning 
Brushing 

Bolster Washing 
Oiling off 
Buffing 

Dusting off 
Sponging 
Conveyors 
Feeding 
Conveyor scrubbing 
Penetrating 
Hide wetting 
Coloring 


M.W. JENKINS SONS, INC. 


Cedar Grove, Essex County, New Jersey 





